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The Bo Kaap.
It may be one of the most photographed areas of the 
Mother City, but brightly painted houses and quaint 
cobbled streets aren’t the only reasons to visit the Bo Kaap. 
This part of Cape Town is packed full of history and culture.
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Already home to several top international listed companies, Cape Town is currently 
regarded as one of the best cities in Africa to invest.

The city is digitally connected, offers a favourable lifestyle, sound infrastructure, a 
skilled and energetic workforce, four top universities and two globally recognised 
business schools, local government support and is Africa’s tech and innovation hub. 
The world-class central business district is a safe, bustling centre of commerce and 
retail activity.

This document has been developed to showcase the current investment climate 
within Cape Town for potential investors. This will enable more enlightened business 
GHciVionV. 7KH GocumHnW iGHnWifiHV WKH oSSorWuniWiHV afforGHG Wo EuVinHVVHV� anG 
SroYiGHV informaWion on HiJKW iGHnWifiHG VHcWorV of WKH Hconom\ WKaW SrHVHnW KiJK 
growth sectors for investment.  Facilitated by the combined efforts of the general 
SuEOic� SriYaWH VHcWor anG SuEOic VHcWor� WKHVH incHnWiYHV� GHYHOoSmHnWV anG 
economic growth sectors essentially present current and future investors with a 
growing business and investor friendly environment in which to operate.
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I am excited to present the latest ‘Invest 
in Cape Town’ brochure for 2017/18. This 
brochure is packed full of information on 
the Cape Town business environment which 
ranges from the attractive attributes of Cape 
Town to sectoral pockets of excellence and 
incentives. This information plays a critical 
role in providing potential investors and 
businesses alike with key information they 
need around doing business in Cape Town. 

Cape Town is a fast growing investment destination. 
The city has a diverse population with many different 
cultures, racial groups and nationalities found in 
our City. Our residents are our greatest asset and the 
diversity of the population makes it an ideal place to 
work, live and play as well as invest. 

Cape Town continues to receive interest as an 
investment destination and is the ideal springboard 
for investors looking to expand their operations 
across the African continent.  The City of Cape Town, 
in its investment attraction efforts, collaborates with 
various stakeholders in profi ling and promoting 
Cape Town as a lucrative investment destination. It 
must be emphasized that partners play a vital role in 
promoting Cape Town as an investment destination.
Cape Town boasts many success stories of numerous 
local and international investors who have made a 
business decision to locate their operations in the 

City. These successes speak for themselves and we 
are proud of the fact that these investors in most 
instances often act as ambassadors by encouraging 
other businesses to locate in Cape Town.
The City’s Economic Growth Strategy has paid off 
with more investors coming to Cape Town to open 
businesses. We are the tech hub and green economy 
capital of Africa. 

A key indicator of the success of the City’s Economic 
Growth Strategy is that in December 2016, Cape Town 
was ranked 21st in the world for our foreign direct 
investment strategy by FDI Intelligence – a division of 
the Financial Times.  The only African city to appear on 
this list.

We are positioning Cape Town as a globally 
competitive business destination and our message 
is clear, we are open for business. The Cape Town 
economy is diverse with fl ourishing sectors such 
as business process outsourcing, green economy 
(renewable energy), ICT and electronics and clothing 
and textiles, among others, contributing signifi cantly 
to the growth of the economy. 

In addition to having high growth sectors, Cape Town 
has one of the busiest and well developed container 
ports in South Africa and the second busiest airport in 
the country. The City is working with key stakeholders 
to effectively utilize these ports and has a dedicated 
Air Access team tasked with increasing direct fl ights to 
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A key indicator of the success of the City’s 
Economic Growth Strategy is that in December 
2016, Cape Town was ranked 21st in the world 
for our foreign direct investment strategy by FDI 
Intelligence – a division of the Financial Times.  
The only African city to appear on this list.
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Cape Town to increase air access to and from Cape Town 
to boost investment and tourism. These initiatives are 
being implemented together with key stakeholders like 
Wesgro, Provincial Government of the Western Cape 
and ACSA. 
Cape Town is the second-most-important contributor to 
national employment. As a result, employment creation 
and unemployment reduction are top priorities for the 
City. The industries in which Cape Town has the most 
pronounced comparative advantages compared to the 
country as a whole are fishing, real estate, textiles and 
clothing, hotels and restaurants, and food and beverage 
manufacturing. 

Cape Town is widely considered to be one the most 
desirable lifestyle cities in the world and has won many 
accolades and awards in recent years.  

In 2017, Cape Town has once again been crowned the 
number one city in Africa for business tourism events by 
the International Congress and Convention Association 
(ICCA).  This has been the fourth consecutive win for the 
City. However, no destination is without its challenges.  
Cape Town is experiencing an unprecedented drought 
but the City is being pro -active in ploughing all its 
resources into New Accelerated Supply Schemes as 
part of our Water Resilience Strategy to alleviate this 
challenge in the short, medium and long term.  

Over the next five years the City of Cape Town has 
set as one of its strategic priorities the positioning of 
Cape Town as a forward-looking, globally competitive 
business city. Last year the ‘Invest Cape Town’ initiative 
was launched. It was the start of a process to develop a 
business brand narrative that emphasises the unique 
characteristics of the city-region. ‘Invest Cape Town’ 
focuses on crafting an authentic narrative about what 
Cape Town stands for as an investment destination, 
building on the compelling success stories and 
competitive advantages of the destination. The essence 
of the narrative is that Cape Town is a functional African 
hub where ideas come to life through the energy and 
ambition of its people. 

I am therefore inviting those investors who are thinking 
of doing business in Africa to consider Cape Town as a 
switched-on, in-tune and globally connected city with a 
business ecosystem driven by innovation and creativity. 

Cape Town is Africa’s ideas centre.

Patricia de Lille
EXECUTIVE  MAYOR , CITY OF CAPE TOWN
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operated by 

WESTERN CAPE

InvestSA, One Stop Shop
The InvestSA One Stop Shop Western Cape, operated by Wesgro and the Western Cape Government, is a multi-faceted 
collaboration between National, Provincial and Local Government. The primary objective of the facility is to cut the ‘red tape’ that 
may be experienced by investors seeking to set up or expand business interests in the South African market.

The initiative clusters key government departments and agencies under one roof, creating the convenience of providing investors 
with a single point of service. Our offering includes but is not limited to: providing an accessible entry point for investors in need of 
regulatory compliance; enhancing regulatory and legal processes; improving approval turnaround timeframes; providing information 
on incentives (tax, land, training, free trade zones etc.); providing pre-approval information (market data, costs, incentives, project 
approval, local partners, etc.); and providing post approval information (facilitation of permit approvals, information relating to import 
of equipment & raw materials, central bank profi t repatriation etc.) to investors. 

InvestSA, One Stop Shop (Western Cape) | 46 St George’s Mall | Cape Sun Corner Cape Town

Email: zaheer@wesgro.co.za / salman@wesgro.co.za | Tel: 021 023 0900 
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Cape Town has emerged as the 
innovation and ideas capital of both 
South Africa and the continent.  

As the new regional hub for the ‘sharing 
economy’, we are leading in areas such as 
tech entrepreneurship and the new economy. 

Our natural beauty, an award-winning 
tourism offering, and world-class 
infrastructure have helped put our city on the 
map, but if you are looking to do business in 
Africa, Cape Town is emerging as an obvious 
choice. 

This is precisely why several global 
companies base their African regional 
headquarters in the city. It is also why 
Wesgro’s trade promotion programme 
has made the rest of Africa its top priority, 
helping ensure that Cape Town is positioned 
as a gateway to the largest consumer block in 
the world emerging on the continent.  

We now measure the rand value of exports 
facilitated into the rest of Africa as well as the  
outward foreign direct investment by Cape 
companies into the continent. 

'uring the last fi nancial year ��01���01��, 
the Trade team facilitated a total of �1 
business agreements with an estimated 

economic Yalue of 5�billion resulting in ��1 
jobs. In addition, the unit facilitated a total of 
three “Outward Foreign Direct Investment” 
SroMects into $frica to the Yalue of 5�0� 
million. 

Wesgro’s investment unit continues to be 
at the forefront of proactively recruiting 
investments into the Cape. The unit realised 
a total of 1� inYestment SroMects, to the Yalue 
of more than 5�billion during the fi nancial 
year �01���01�. 

This has assisted in the facilitation of ��� 
jobs and helped to grow Cape Town’s 
industrial base. A collaborative public-private 
partnership which we are very proud of is the 
Cape Town Air Access initiative.

This SroMect, which was launched in �01�, is 
a partnership between Wesgro, the City of 
Cape Town, the Western Cape Government, 
Airports Company South Africa, South African 
Tourism and Cape Town Tourism. It also 
includes support from leading private sector 
companies.

Its key objective is to land more direct routes 
to Cape Town International Airport, boosting 
arrivals into the City. The ripple on effect of 
this on both tourism and business has been 
signifi cant. 

So far the initiative has managed to secure 
10 new routes and facilitated 11 route 
expansions in the last two years. This has 
resulted in more than �00,000 additional 
seats to Cape Town International.

Another excellent example of collaboration, 
which will equally boost investment and 
economic growth in the Mother City is the 
Cape Investor Centre. 

This InvestSA One Stop Shop is jointly 
operated by Wesgro, the Western Cape 
Department of Economic Development and 
Tourism and the Department of Trade and 
,ndustry, and includes a dedicated offi ce 
space for the City of Cape Town’s Invest Cape 
Town staff.  

%y housing some 1� local, SroYincial and 
national stakeholders in one space we will be 
better able to assist investors in completing 
the regulatory processes needed to invest in 
Cape Town.

,ōm confi dent that these new initiatiYes will 
increase the global competitiveness of Cape 
Town and will continue to make the city an 
inspiring place to do business in Africa.
 

Tim Harris
CHIEF EXECUTIVE OFFICER

FOREWORD 

)o5ewo5' •
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South Africa at a glance01
1�1 co0petitiveness
,n 2016� 6ouWK $frica waV WKH 30WK OarJHVW JOoEaO GHVWinaWion marNHW for JrHHnfi HOG 
investment out of 175 countries. The country was the largest destination and source 
marNHW for JrHHnfi HOG inYHVWmHnW on WKH $frican conWinHnW ()', 0arNHWV� 2017). 
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KEY COMPETITIVE INDICATORS, 2016
INDICATOR SOUTH AFRICA BRAZIL CHINA INDIA RUSSIA

DEMOGRAPHICS

Population (millions) 55.9 206.1 1 382.7 1 309.3 143.44

Life Expectancy at birth (years) 2013 63.1 73.8 75.5 68.5 70.8

Unemployment rate (%) 27 11 4 4.8 6

THE ECONOMY

Gross Domestic Province Purchasing Power 
Parity (USD, billions) 739 3 141 21 2�2 � 662 3 �00

GDP per capita (USD) 13 500 14 800 14 500 6 700 26 000

GDP (PPP) as share (%) of world total 0.6 2.6 17.8 7.2 3.2

Total Investment (% of GDP) 2014 19.5 17.5 44.1 31.4 25.6

Gross national savings (% of GDP) 16 16 46 30 16

Average Infl ation rate (�� 6.3 8.7 2.0 4.9 7.0

COMPETITIVENESS

Global Competitiveness ranking (/138) 47 81 28 39 43

Travel and Tourism Competitiveness (/136) 53 27 15 40 43

Information Communications Technology 
networked readiness ranking (/136) 65 72 59 91 -

Quality of overall infrastructure (/144) 58 107 51 69 101

Literacy rate (%) 94.4 92.6 96.4 71.2 99.7

Sources: International Monetary Fund World 'ata (2017), The Global Competitiveness Report   Ř  2016 - 2017 ( 2017) and A World Factbook (2017)
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Comparative analysis of Cape Town and other South African cities 

Indicators Cape 
Town

Johan-
nesburg

Tsh-
wane 

(Preto-
ria)

eThe-
kwini 

(Durban)
Ekurhu-

leni

Population (millions) (2016) 4,01 4,93 3,29 3,66 3,45

Population average annual 
growth rate (2011 – 2016) 1,53% 2,57% 2,54% 1,30% 1,46%

Average annual GDP-R 
growth (constant prices, 
2011-2016)

2,9% 2,9% 3,7% 3,1% 2,8%

Average annual GDP-R 
growth (constant prices, 
2006-2016)

2,4% 2,2% 2,8% 2,3% 2,2%

Exports (R billions, 2016) 78,7 314,3 162,4 65,4 73,5

Foreign Direct Investment 
(FDI) Projects (Total number, 
2003-2016)

307 561 53 73 N/A

caPe toWn� a WoRLD cLass cIty •

In 2016, South Africa was the 30th largest 
JloEal GeVtination PaUNet foU JUeenfi elG 
investment out of 175 countries. 

Cape Town has a sophisticated, diverse 
and dynamic economy, and is a regional 
hub for entrepreneurship and innovation. 
Cape Town companies have a strong 
footprint across the African continent and 
in a number of other regions across the 
globe.  

The city is the main economic base 
for the Western Cape and the second 
most important contributor to national 
employment among South African 
cities. Cape Town has also consistently 
recorded higher economic growth rates 
than the national economy in the past 
5 years, showing impressive resilience 
during a challenging post-recession 
period for South Africa. The city boasts 
spectacular natural scenery and is a 
renowned tourist destination, receiving 
a number of international accolades, but, 
with a ranking of just 11 as the cheapest 
place for expatriates out of 209 cities on 
Mercer’s Cost of Living Index – and 4th 
cheapest amongst African cities - remains 
an affordable place to live in and to do 
business. 

02
Cape Town: 
a world 
class city Infl ation 

(average for Western Cape)

Ethnic groups
Black African (39,9%) 
Coloured (42%) 
Asian/Indian (0,9%) 
White (17,2%)

R413bnPopulation (2016)

4 012 441

Functional 
literacy (2016)

Key economic indicators of Cape Town
2016 Regional GDP
(GDP-R, current prices) 

6,3% 91,7% 0,75
Source: City of 
Cape Town, 2017; 
Statistics South 
Africa, 2017; 
Quantec,2017; 
IHS Markit, 2017

2016 Human 
Development 
Index (HDI)

Sources: Statistics South Africa, 2017; IHS Markit, 2017; 
Quantec, 2017; FDI Intelligence, 2017
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• cape town at a */ance

Cape Town has four tertiary education institutions: 
1. 8niYHrViW\ of &aSH 7own (KiJKHVW 46 :orOG 5anNinJ amonJVW $frican uniYHrViWiHV)�
2. 8niYHrViW\ of 6WHOOHnEoVcK %uVinHVV 6cKooO� 
3. 8niYHrViW\ of WKH :HVWHrn &aSH� anG� 
4. Cape Peninsula University of Technology.

,n aGGiWion� WKH 8niYHrViW\ of 6WHOOHnEoVcK (VHconG KiJKHVW 46 :orOG 5anNinJ amonJVW 
6ouWK $frican uniYHrViWiHV) iV OocaWHG MuVW ouWViGH of WKH ciW\ōV EounGariHV.

In 2015, approximately 49 886 students were enrolled in the four Western Cape 
uniYHrViWiHV (WKH WKrHH &aSH 7own uniYHrViWiHV anG 6WHOOHnEoVcK 8niYHrViW\) in WKH 
6ciHncH� (nJinHHrinJ anG 7HcKnoOoJ\ fi HOGV anG 11 496 VWuGHnWV JraGuaWHG in 
WKH VamH fi HOG of VWuG\ (&aSH +iJKHr (GucaWion &onVorWium (&+(&)� 2015). 2f WKH 
Province’s graduates in 2015, 66% obtained Undergraduate degrees, 21% completed 
SoVWJraGuaWH GHJrHHV� 11� comSOHWHG 0aVWHrV anG 2� oEWainHG 'ocWoraWHV. 

��2  e0p/oy0ent p5o)i/e
CAPE TOWN’S EMPLOYMENT INDICATORS, 2016

Source:  Statistics South Africa, 2017

Source: CHEC 
Standardized 

Regional Statistics, 
(2017)

FIGURE 2: WESTERN CAPE GRADUATES 
BY CLASSIFICATION OF EDUCATIONAL SUBJECT 

MATERIAL (CESM), 2015

Science Engineering Technology 

28%

8%

23%

41%

Other Humanities

Education

Business/Commerce/Management

10  |   invest in cape town 2017/18

2 792 137 1 483 358

871 657

437 123

Population aged 15-64 years

Labour Force 
Participation Rate

Employed

Strictly Unemployed

Not Economically Active
Strict
unemployment
rate

FIGURE 1: WESTERN CAPE GRADUATES 
BY QUALIFICATION, 2015

Source: CHEC, 8CT: Standardized Regional Statistics, (2017)
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&aSH 7ownōV WoS HmSOo\inJ VHcWorV wHrH WKH fi nancH� communiW\ anG VociaO VHrYicHV� anG WraGH VHcWorV. 7KH 
fi nancH anG EuVinHVV VHrYicHV VHcWor HmSOo\HG WKH OarJHVW numEHr of VNiOOHG inGiYiGuaOV in 2016 (280 983) anG 
WKH manufacWurinJ VHcWor HmSOo\HG WKH OarJHVW numEHr of VHmi�VNiOOHG anG unVNiOOHG inGiYiGuaOV (102 284). 

Source: Statistics South Africa, 2017

FIGURE 3: SECTORAL EMPLOYMENT SPLIT IN CAPE TOWN, 2016

A challenging macroeconomic climate at a national level, 
KaV VHHn Ŵ ucWuaWionV in WKH unHmSOo\mHnW raWH oYHr WKH 
past two years. Cape Town has, nevertheless, maintained 
a strict unemployment rate which is slightly below the 
national strict rate, and an expanded unemployment 
rate which is over 10 percentage points lower than the 
comparable national rate. The reason for Cape Town’s 
comparatively low expanded unemployment rate, both 

compared to the country as a whole and the other 
mHWroV (VHH )iJurH 4)� OiHV in WKH rHOaWiYHO\ VmaOO 
number of discouraged work-seekers in the city. 
7KiV rHŴ HcWV on a OaEour marNHW wKicK� wKiOH noW 
aOwa\V SroYiGinJ Vuffi ciHnW HmSOo\mHnW 
opportunities to absorb new labour entrants, 
continues to sustain a strong level of participation 
and active job seeking.

FIGURE 4: UNEMPLOYMENT RATE TRENDS IN CAPE TOWN RELATIVE TO THE NATIONAL AVERAGE, 2011-2016

Source: Statistics South Africa, 2017

FIGURE 5: STRICT VERSUS BROAD UNEMPLOYMENT RATE TREND ACROSS SOUTH AFRICAN CITIES, 2016

Source: Statistics South Africa, 2017
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Cape Town has 
an expanded 
unemployment 
rate which 
is over 10 
percentage 
points lower 
than the 
comparable 
national rate... 

280 983
fi nance anG 

business services  
employed the largest 

number of skilled 
individuals. (2016)

Private households
Community and social sciences

Finance
Transport

Trade
Construction

Utilities
Manufacturing

Mining
Agriculture

Formal skilled labour Formal semi-skilled and un-skilled labour Informal labour
50 000     100 000     150 000     200 000     250 000     300 000     350 000-

25%

20%

30%

35%

40%

2011
41 42 43 44 41 42 43 44 41 42 43 44 41 42 43 44 41 42 43 44 41 42 43 44

2012 2013 2014 2015 2016

Cape Town strict unemployment rate
South Africa strict unemployment rate

Cape Town broad unemployment rate
South Africa broad unemployment rate

Tshwane

Nelson Mandela Bay

City of Johannesburg

Ekurhhuleni

eThekweni

City of Cape Town

29.3%
25.8%

32.4%
31.7%
31.7%

28.7%
36.4%

32.9%
27.9%

20.2%
24.0%

22.8%
Broad Strict
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FIGURE 6: GROWTH IN GDP-R AT CONSTANT 2010 PRICES IN CAPE TOWN (%), 2006-2016

Source: IHS Markit, 2017

The biggest economic sector, by value, in Cape Town in 2016 was the fi nance and business 
serYices sector, contributing 5��,� billion ���� of *'3�5 at constant �010 Srices�, while 
manufacturing contributed 5�0,� billion �1���, and community services contributed 
5��,� billion �1���. 

SECTOR BREAKDOWN OF GVA FOR CAPE TOWN (2011 – 2016, R millions)

Broad economic sector 2011 2012 2013 2014 2015 2016 % Share, 2016

Agriculture 2 331 2 408 2 519 2 678 2 664 2 506 1%

Mining 426 431 436 466 484 467 0%

Manufacturing 39 281 40 195 40 686 40 600 40 476 40 742 15%

Electricity 4 908 5 225 4 151 4 733 4 461 3 319 1%

Construction 9 024 9 312 9 794 10 171 10 414 10 520 4%

Trade 40 229 41 948 43 044 43 895 44 699 45 402 16%

Transport 27 770 28 392 29 124 30 033 30 222 30 241 11%

Finance & business services 84 097 86 836 89 401 91 411 94 666 96 944 35%

Community services 42 097 43 632 45 435 46 660 46 996 47 786 17%

Total Industries 250 162 258 378 264 591 270 646 275 082 277 928 100%

•  cape townƍs econo0y

12  |   invest in cape town 2017/18

��� cape townƍs econo0y
As a global mid-sized developing city, Cape Town acts as a magnet for talent, investment and production, utilising 
economies of scale to grow faster than the broader region in which it is located. The city, nevertheless, as shown in Figure 
6 EHOow� fi nGV iWVHOf affHcWHG E\ Hconomic VKocNV Wo WKH naWionaO Hconom\. 7KH ciW\ōV *'3�5 JrHw E\ an aYHraJH of 2�1� 
between 2012 and 2016, on average growing 0,5 percentage points faster than the national economy during this time. 

Source: IHS Markit, 2017

TABLE 4: BREAKDOWN OF CAPE TOWN’S GVA BY SECTOR (2011-2016, R MILLIONS)

���

1��
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1.0%

0.0%

-1.0%
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Cape Town South Africa

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

             Cape Town 5.7% 6.5% 4.2% -1.2% 2.6% 4.0% 3.2% 2.3% 2.2% 1.7% 1.0%

             South Africa 5.3% 5.4% 3.2% -1.5% 3.0% 3.3% 2.2% 2.5% 1.7% 1.3% 0.3%
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6WronJ JrowWK waV GHmonVWraWHG EHWwHHn 2011 anG 2016 for WKH financH anG conVWrucWion VHcWorV wiWK aYHraJH annuaO JrowWK raWHV of  
3,2% and 3,1%, respectively. Following closely were the community service and trade sectors with average annual growth of 3% each. 

Detailed sectoral breakdowns
7KH OarJHVW VuE�VHcWorV of WHrWiar\ acWiYiWiHV wHrH financH anG  
inVurancH (20�)� rHaO HVWaWH acWiYiWiHV (15�) anG rHWaiO WraGH  
anG rHSairV of JooGV (10�).

cape townƍs econo0y •
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Source: IHS Markit, 2017

FIGURE 7: GDP-R GROWTH PERFORMANCE OF SECTORS IN CAPE TOWN, 2011-2016

FIGURE 5: STRICT VERSUS BROAD UNEMPLOYMENT RATE TREND ACROSS SOUTH AFRICAN CITIES, 2016

Source: IHS Markit, 2017

FIGURE 8: SUB-SECTORAL BREAKDOWN  
OF THE MANUFACTURING SECTOR, 2016  

FIGURE 9: SUB-SECTORAL BREAKDOWN  
OF THE TERTIARY SECTOR, 2016

&aSH 7ownōV fuHO� SHWroOHum� cKHmicaO anG ruEEHr SroGucWV (26�)  
anG fooG� EHYHraJHV anG WoEacco SroGucWV (25�) VuE�VHcWorV wHrH WKH  
largest contributors to the manufacturing sector. 

Finance & Insurance

Fuel, petroleum, chemical & rubber products

Land & water transport

Wholesale & commission trade

Furniture & other items NEC & recycling

Sales & repairs of motors vehicles, sale of fuel

Real estate Activities

Food, beverages & tobacco products

Post & telecoms

Health & social work

Textiles, clothing & leather goods

Other non-metallic mineral products
Hotels & restaurants

Retail trade & repairs of goods

Wood & wood products

Education

Other service activities

Transport equipment

Electrical machinery & apparatus
Electronic, sound/vision, medical & other appliances

Other business activities

Metal products, machinery & household appliances

Air transport & supporting activities

Public administration & defence activities

20%

15%

10%
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7%

6%

6%

6%

6%

5%

4%
3% 2%
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3%
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11%

25%

26%
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2.1%
3.0%

3.1%

1.2%
2.4%

2.1%

-5.6%

Community services
Finance

Transport
Trade

Construction
Electricity

Manufacturing
Mining

Agriculture

-70% -6.0% -5.0% -4.0% -3.0% -2.0% -1.0% 0.0% 1.0% 2.0% 3.0% 4.0%

2011 - 2016
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���  'oin* %8siness
7KH 2017 'oinJ %uVinHVV rHSorW founG WKaW 6ouWK $frica ranNHG 74WK JOoEaOO\ amonJVW WKH 190 counWriHV rHYiHwHG.
South Africa fared better in terms of: getting credit, protecting minority investors and paying taxes in terms of its distance to the 
fronWiHr VcorH ('7))1 when measured against China, Tunisia, Botswana and Turkey2. Cape Town fared better than other South African 
metropolitan municipalities in terms of dealing with construction permits and getting electricity. 

1  The distance to frontier ('TF) score helps assess the absolute level of regulatory performance over time. It measures the distance of each economy to the ŏfrontier,Ő which 
represents the best performance observed on each of the indicators across all economies in theb'oing %usinessbsample since 2005.bAn economy’s distance to frontier is 
refl ected on a scale from 0 to 100, where 0 represents the lowest performance and 100 represents the frontier.

2  These countries were chosen as a comparison to South Africa as they rank close to South Africa’s total 2017 'TF score of 65.2. %otswana’s 'TF score is 65.55� China (6�.28 
'TF)� Tunisia (6�.89 'TF) and Turkey (67.19 'TF).

Source: The World %ank (2017)

Source: The World %ank (2016)

SOUTH AFRICA’S ‘DOING BUSINESS’ PERFORMANCE (2017)

SOUTH AFRICA’S ‘DOING BUSINESS’ RELATIVE PERFORMANCE (2015)
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&aSe Town accounted for ��� of the :estern &aSeōs exSorts in �01�, with annual growth of 1�� between 
�00� and �01�. ,n �01�, in terms of imSorts, &aSe Town accounted for ��� of :estern &aSeōs imSorts.

The 6outhern $frican &ustoms 8nion �6$&8� countries is a key regional trading Sartner with ��� of &aSe 
Townōs exSorts going to 6$&8 and �� of &aSe Townōs imSorts being sourced from there in �01�.

Source: 4uantec, 2017

,n �01�, &aSe Townōs maMor exSort regions were $frica �����, (uroSe ����� and $sia �1���.    
,n �01�, the toS exSort market destinations for &aSe Town were 1amibia �5�.�bn�, %otswana �5�.�bn� and the 8nited 
6tates �5�.�bn�. +igh growth in exSorts was seen in 0ozambiTue ����� and the 8nited 6tates �1��� between �01� 
and �01�. 

CAPE TOWN TRADE, 2014- 2016

��� t5a'e an' )o5ei*n 'i5ect invest0ent p5o)i/e
����1  e;po5ts an' i0po5ts

tRaDe anD FoReIGn DIRect InVestMent PRoFILe •
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                    2014 73.8 18.6 237.2 6.4

                    2015 79.0 19.1 196.4 7.2

                    2016 78.7 19.0 192.1 5.7

Source: Quantec, 2017

CAPE TOWN GLOBAL EXPORT REGIONS 2016
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 �.  This represents products e[ceeding R500 million.   �.  This represents products e[ceeding R500 million

In 2016, Cape Town exported 100% of all the Western 
&aSHōV rHfi nHG SHWroOHum oiO� VHmiconGucWor GHYicHV� 
ciJarHWWHV� rHfi nHG coSSHr� oiOV anG oWKHr SroGucWV of WKH 
distillation, discs and tapes, and articles of jewellery.3

In 2016, Cape Town imported 100% of all the Western 
Cape’s electrical generators, footwear and men’s and 
women’s clothing, guts, bladders and stomachs of animals, 
ceramic wares for laboratory, cigars, crustaceans and meat 
of bovine animals.4

Source: 4uantec (2017)

Source: 4uantec (2017)

of all exports from 
Cape Town are from 
the agriculture and 
fi VKinJ VectoU

• t5a'e an' )o5ei*n 'i5ect invest0ent p5o)i/e 

CAPE TOWN’S ANNUAL GROWTH IN EXPORTS, 2006 - 2016 (% IN USD)

CAPE TOWN’S TOP 10 EXPORTED PRODUCTS, 2016
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,n 2016� &aSH 7own H[SorWHG aOmoVW 89� of 6ouWK $fricaōV WoEacco anG 87� of VKiSV� EoaWV anG ŴoaWinJ VWrucWurH anG� 
imports 81% of South Africa’s Fish and crustaceans, molluscs and 56% of beverages, spirits and vinegar. 

KEY COMMODITIES TRADED BY CAPE TOWN AND SOUTH AFRICA, 2016

TOP 10 EXPORTS (Rm) CAPE TOWN SOUTH AFRICA % OF SOUTH AFRICA

Mineral fuels and mineral oils 15 079 107 194 14.07%

Edible fruit and nuts 12 403 42 421 29.24%

Fish and crustaceans  4 993 6 426 77.69%

Nuclear reactors, machinery and mechanical appliances 4 857 67 489 7.20%

Electrical machinery and equipment 3 316 23 864 13.90%

Tobacco and manufactured tobacco substitutes 2 642 2 970 88.98%

Pearls, precious or semi-precious stones 2 591 195 408 1.33%

Essential oils and resinoids 1 884 7 736 24.35%

6KiSV� EoaWV anG ŴoaWinJ VWrucWurHV 1 839 2 122 86.65%

Plastics and articles thereof 1 800 17 208 10.46%

TOP 10 IMPORTS (Rm) CAPE TOWN SOUTH AFRICA % OF SOUTH AFRICA

Mineral fuels and mineral oils 56 456 147 769 38.21%

Electrical machinery and equipment 11 338 118 793 9.54%

Nuclear reactors, machinery and mechanical appliances 9 601 150 735 6.37%

Knitted or crocheted articles of apparel and clothing accessories, 5 505 11 177 49.25%

Articles of apparel and clothing accessories,  
not knitted or crocheted 5 118 12 570 40.71%

Plastics and articles thereof 4 301 33 121 12.99%

)ooWwHar� JaiWHrV anG WKH OiNH� SarWV of VucK arWicOHV 3 811 12 638 30.16%

Beverages, spirits and vinegar 3 619 6 483 55.81%

Optical, photographic, cinematographic 2 981 29 685 10.04%

Fish and crustaceans, molluscs 2 949 3 624 81.37%
Source: 4uantec (2017)

����2 )o5ei*n 'i5ect invest0ent
%HWwHHn -anuar\ 2003 anG 'HcHmEHr 2016 a WoWaO of 307 )', SroMHcWV wHrH rHcorGHG inWo &aSH 7own. 
These projects represent a total capital investment of R84.04billionn which is an average investment of 
5273.71miOOion SHr SroMHcW. 'urinJ WKH SHrioG� a WoWaO of 21�881 MoEV wHrH crHaWHG ()', ,nWHOOiJHncH� 2017).

'omHVWic marNHW JrowWK waV ciWHG aV WKH WoS moWiYH for comSaniHV inYHVWinJ in &aSH 7own (arounG 63�)� 
foOOowHG E\ Sro[imiW\ Wo marNHWV or cuVWomHrV (25�) ()', ,nWHOOiJHncH� 2017). 

It is becoming more apparent that companies are investing in Cape Town to establish a strategic base from 
wKicK Wo OauncK or H[SanG WKHir EuVinHVVHV inWo oWKHr $frican marNHWV. $ccorGinJ Wo 'arrHn )ranNV� manaJinJ 
director of Eutopia Middle East and Africa, said: “Cape Town is a booming city for high tech and emerging 
WHcKnoOoJiHV� Vo iW maGH VHnVH Wo EaVH WKH nHw officH WKHrH. 7KH nHw officH wiOO SroYiGH uV wiWK a YaOuaEOH 
VSrinJEoarG Wo WKH $frican conWinHnW anG offHr a morH OocaO VHrYicH Wo our NH\ cOiHnWV ()', ,nWHOOiJHncH� 2017).Ő
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It is becoming 
more apparent 

that companies are 
investing in Cape Town 
to establish a strategic 
base from which to 
launch or expand their 
businesses into other 
African markets.
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'HVSiWH WKH GHcrHaVH in SroMHcW numEHrV anG caSiWaO H[SHnGiWurH (caSH[) E\ 17.9� anG 7.4� EHWwHHn 2015 anG 2016� oYHr WKH SaVW GHcaGH (EHWwHHn 
2006 anG 2016) EoWK SroMHcWV anG caSH[ incrHaVHG E\ an aYHraJH JrowWK raWH of 22.6� anG 7.3� rHVSHcWiYHO\. 

6elected comSanies that haYe inYested in &aSe Town oYer the Sast 10 years� 

Amazon has 
expanded 

its customer 
contact centre in 

Cape Town.

Hisense opened a 
new headquarters 

facility in Cape Town 
to coordinate the 

company’s presence 
across Africa. 

GlaxoSmithKline 
(GSK) investments 

opened a plant 
in Cape Town to 

increase production 
of its drugs.

Kimberly-Clark of 
South Africa has 

expanded its paper, 
printing & packaging 
manufacturing facility 

in Cape Town.

IBM opened three 
satellite locations 

in Africa, including 
Cape Town.

Harvard University 
opened a centre for 

African Studies offi ce 
in Cape Town.

Airbus invested 
in upgrading its 

servicing and 
maintenance facility 

in Cape Town.

Oracle opened a 
software and IT 
services sector 

in a design, 
development and 

testing project.

Juwi opened a Cape 
Town offi ce in response 

to rapid regional 
growth and as part of its 

international growth 
strategy.

Wind Prospect’s 
Cape Town offi ce 

will serve the entire 
African continent.
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1. United Kingdom (27% of projects and 18% of capex);
2. United States (24% of projects and 28% of capex);
3. Germany (6.5% of projects and 6.5% of capex);
4. China (4.2% of projects and 2.2% of capex)

THE TOP SOURCE MARKETS 
)25 )', ,172 &$3( 72:1 

FROM 2003 TO 2016, 
WERE AS FOLLOWS:

Source: F'I Intelligence, (Sep 2017)

FDI INFLOWS TO CAPE TOWN JANUARY 2003 - DECEMBER 2016

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

              &aSH[ (=$5m) 5 914 2 524 2 318 6 265 3 338 15 188 6 399 10 2916 6 027 8 460 7 264 3 816 3 236 2 996

              Projects 11 8 10 13 14 18 23 26 29 31 39 34 28 23
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The top fi ve destination markets for FDI from Cape Town between 2003 and 2016 were Nigeria, 
the United Kingdom, Kenya, Angola, Zambia and the United Arab Emirates. African markets 
made up six of the top 10 destination markets for FDI from Cape Town between 2003 and 
2016. These African markets were Nigeria, Kenya, Angola, Zambia, Ghana, and Mauritius. 

Source: F'I Intelligence, (2017)
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GHANA
5 PROJECTS

2,9 %

NIGERIA
21 PROJECTS

12 %

ANGOLA
10 PROJECTS

5,8 %

NAMIBIA
3 PROJECTS

1,7 %

BOTSWANA
3 PROJECTS

1,7 %

ZAMBIA
10 PROJECTS

5,8 %

MAURITIUS
5 PROJECTS

2,9 %

MOZAMBIQUE
5 PROJECTS

2,9 %

UGANDA
4 PROJECTS

2,3 %

KENYA
11 PROJECTS

6,4 %
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��� *oo' *ove5nance
7KH &iW\ of &aSH 7own iV onH of WKH fi rVW 

municipal entities in South Africa to have taken 
several important measures to ensure good 
governance. In 2017, the City of Cape Town 
waV aJain raWHG KiJKO\ for iWV VounG fi VcaO 

SoViWion anG SruGHnW fi nanciaO manaJHmHnW 
by the international credit rating agency 

Moody’s maintaining the highest possible level of 
credit quality within the national context by obtaining a 

long- and short-term global sovereign credit rating of Baa2 

and Prime -2, respectively. These credit ratings by Moody’s 
place Cape Town in the investment grade, where the 
associated risk of borrowers repaying its debts is fairly low. 
Moody’s decision for its ratings were based on the City’s 
good budgetary performance, strong liquidity position and 
moGHraWH GHEW OHYHOV (0ooG\ōV� 2016).

7KH &iW\ KaV aOVo acKiHYHG iWV 12WK conVHcuWiYH unTuaOifi HG 
audit report and its third consecutive clean audit report in 
WKH 2015�16 fi nanciaO \Har.

3rd 
FRQVHFXWLYH 
FOHDQ DXGLW 

report

��7 city 
INITIATIVES 
The City of Cape Town is home 
to several initiatives aimed at 
expanding its functionality, 
attractiveness and effi ciency 
as an investment destination, 
including:

1. The Port of Cape Town terminal 
expansion

2. Atlantis Green Technology 
6SHciaO (conomic =onH 
designation

3. Cape Health Technology Park 
project

4. Cape Town Air Access 
programme

5. The development of a cruise 
liner terminal

6. The implementation of 
the City’s Transit Oriented 
'HYHOoSmHnW (72') VWraWHJ\ 
and the corresponding roll-out 
of further bus rapid transport 
routes 

7. Phase 2 of the roll-out of 
EroaGEanG fi ErH acroVV &aSH 
Town

8. Re-alignment of the airport’s 
runway

9. Extension of the Cape Town 
Convention Centre

10. The development of the 
premium foreshore property 
arounG WKH unfi niVKHG EriGJHV

��8  in)5ast58ct85e an' costs
��8�1 t5anspo5t in)5ast58ct85e� 
ROAD, 5ai/way� ai5po5t an' po5t

�%rand 6outh $frica, �01��. 
Several international airlines 
offer direct Ŵ ights to &aSe 
Town, including from London, 
Amsterdam and Windhoek. 
All of South Africa’s airlines 
Ŵ y to &aSe Town, with the 
route between Cape Town and 
Johannesburg particularly 
well serYed �ibid, �01��. 

 CAPE TOWN 
INTERNATIONAL 
  2nd /a5*est in sa

  22n' %est in wo5/'

The &aSe Town ,nternational �&3T� 
Airport is a world-class airport, is the 
second largest in South Africa and the 
third largest in $frica. ,n �01�, the airSort 
was awarded the Best Airport in Africa and 
came in second place for the award of Best 
Airport in Africa for Staff Service Excellence 
�6kytrax,�01��. The airSort also retained 
its rating as the ��nd best airSort in the 
world by Skytrax.

/ocated aSSroximately 1� miles ��0 km� 
from the city centre of Cape Town, the 
CPT Airport operates with international 
and domestic Ŵ ights. ,t is the only airSort 
in the Cape Town metropolitan area that 
offers scheduled Sassenger serYices �&aSe 
Town ,nternational $irSort, �01��. The 
airSort had total Sassenger traffi c of 10 
million in �01� �&ity of &aSe Town, �01��.

The airport has domestic and international 
terminals, connected by a central terminal 

Airport

The City of Cape Town provides a well-connected transport infrastructure system and is 
prioritizing extensive upgrades and investment in the improvement of public transport 
systems and transport linkages to increase the economic and social functionality of the city. 
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��8�2  in)o50ation tec+no/o*y in)5ast58ct85e
,nformaWion WHcKnoOoJ\ (,7) infraVWrucWurH iV wHOO HVWaEOiVKHG in WKH &iW\ of &aSH 7own wiWK WKH ciW\ KaYinJ 
inYHVWHG 5950.5 miOOion (incOuGinJ SKaVH 1 SiOoW) on iWV caSiWaO EroaGEanG infraVWrucWurH coVW aV aW HnG of 
-uO\ 2017 (HVWimaWHG Wo EH 51 989 miOOion E\ 2021). 7KiV incOuGHV WKH Sroof of concHSW (SKaVH1) wKicK 
occurrHG aV from 01 -uO\ 2009 Wo 30 -unH 2014) aV SarW of iWV EroaGEanG infraVWrucWurH SroMHcW. 7KiV ciW\ 
owned network increases the City’s bandwidth by approximately 3000 times at current connected sites.

THE FOLLOWING IMPACT WAS MADE BY THE PROJECT TO DATE:

7KH rHVuOWanW financiaO EHnHfiWV arH aOrHaG\ HYiGHnW in WKaW a coVW VaYinJ of 5418 miOOion waV maGH E\ WKH 
City installing its own broadband links. Further, R307 million in costs were saved by cancelling rented 
broadband links and R58.4 million of revenue was generated through the leasing of spare capacity in the 
City’s lines to commercial operators. This constitutes a Return on Investment of 63%.

This improvement of IT infrastructure, can be used to catalyse the development of the rapidly growing ICT 
sector in the city, as well as helping to support entrepreneurial growth through providing citizens with 
increased access to the internet. 

R418 million  
generated by  

installing own 
broadband links

 R58.4 million  
UHYHQXH JHQHUDWHG  
through leasing spare 

capacity in City’s 
lines to commercial 

operators

= Return On 
Investment of

135 METRO POLICE CAMERAS 
CONNECTED IN (ATHLONE, 
0anen%e5*� %e//vi//e� 

FRANCIE VAN ZIJL, PAROW, 
+ans st5i-'o0� 5o%e5t 

so%8kwe� si/ve5ton an' 
wyn%e5*�

848 KILOMETERS 
OF FIBRE-OPTIC 
CABLE INSTALLED 

an' owne' %y t+e 
city �p/anne'  

1 827 ki/o0ete5s 
%y 2021�

475 
BUILDINGS 

IN TOTAL 
CONNECTED 

on t+e 0et5o 
a5ea netwo5k 

�0an�

FREE WI-FI 
INSTALLED AT 
71� access 

points at 22� 
LOCATIONS

30 MYCITI 
STATIONS 

CONNECTED 
(THREE DEPOTS,  

27 stations�  63%
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Cape Town Air Access is the focal point for international air route 
development in the Western Cape and signifi es an impressive 
collaboration between the Western Cape Provincial Government 
(WCG), the City of Cape Town (CCT), 

Airports Company South Africa (ACSA), Cape Town Tourism (CTT), 
South African Tourism (SAT), Wesgro and private sector partners. 

The primary mandate of the air access team is to promote, develop and 
maintain international air routes in and out of Cape Town International 
Airport through: 
• Route retention (ensuring the success of existing routes), 
• Route expansion (increasing frequencies and capacity on existing 

routes), and 

• New route establishment (facilitating the establishment of new 
routes).

The team at Wesgro has contributed in landing 10 new routes and 
facilitating 11 route expansions for the Western Cape province in 
the past two years. This has resulted in an increase in capacity at 
Cape Town International Airport of 700,000 inbound seats, which last 
year helped the airport reach the 10 million passengers mark for the 
fi rst time ever.

Just under 2 million international passengers visited the airport in 
2016 and this is expected to increase to 2.5 million in 2017. In fact 
growth in international traffi c at CTIA increased by  27% in  the fi rst 
half of 2017 compared to the same period last year.

Advisory Support:Partners:

Year Nr of passengers

2014 8,6 million

2015 9,4 million

2016 10 million

UNITED ARAB EMIRATES
Dubai
TURKEY
Istanbul
ETHIOPIA
Addis Ababa
NETHERLANDS
Amsterdam
GERMANY
Frankfurt, Munich, Cologne
KENYA
Nairobi 
UNITED KINGDOM
London Gatwick, Heathrow 
BOTSWANA
Maun, Gaboron

Cape Town International Airport 2017

Air Access has added 700 000
international seats since July 2015.

CTIA is the most punctual airport in 
South Africa for 2016

Cape Town Airport is the 2nd largest 
airport in South Africa

Cape Town Airport is the 3rd largest 
airport in Africa

Airport charges being dropped by 35% 
on average from the 1st April 2017

CTAA and CTIA won the Routes Africa 
award in 2016
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TABLE 6: COMPARISON OF ELECTRICITY USE AND ACCESS IN SOUTH AFRICAN CITIES, 2016

COMPARISON OF ELECTRICITY USE AND ACCESS IN SOUTH AFRICAN CITIES, 2016

Comparative Cities

2016 Medium to Large power 
users Average Energy Charge 

(R cents/kilowatt hour) exclud-
ing Value Added Tax (VAT) and 

excluding service charges

2016 Household 
access to electric-

ity for lighting 
(population %)

Average Annual Growth in 
the number of households 

accessing electricity for 
lighting, 2011 - 2016 

Cape Town 73,34 90% 1,7%

Johannesburg 104,55 91% 2,1%

Tshwane (Pretoria) 100,75 89% 2,2%

eThekwini (Durban) 73,93 90% 1,8%

Sources: City of Cape Town, 2017; City of Johannesburg, 2016; eThekwini Municipality, 2017; Quantec, 2017

Cape Town’s potable water is amongst the best in the country, scoring 96% for 
the quality of drinking water according to the Blue Drop Water Certifi cation 

assessment. Water is derived from six catchment dams which are largely 
extracted from mountain catchments, and treated in 20 water treatment 

plants. The City’s Water and Sanitation Department has received numerous 
awards including the Platinum Award for excelling in the Blue Drop Awards 
Programme, and certifi cates of excellence from the Water Institute of South 
Africa. The City is also endeavoring to become a more sustainable consumer 

of water and is, simultaneously, exploring a number of alternative options to 
supplement the city’s existing water supply sources.   

3.8.3 ELECTRICITY AND WATER
Extensive investment in electricity infrastructure across the country is apparent, whereby a 
large proportion of the focus is on renewables. Although electricity costs in South Africa are 
increasing, the country still retains a relatively low position in terms of global electricity pricing. 

INTERNATIONAL COMPARISONS OF ELECTRICITY COSTS, 2015

Country US dollar per c/
kWh % change from 2014

Italy 15.70 -6.8%

Germany 15.22 -1.2%

United Kingdom 14.16 +1.3%

Belgium 11.17 +9.9%

Portugal 11.05 -0.4%

Spain 11.04 +1.0%

Slovakia 9.90 -1.6%

United States 9.43 -5.7%

France 8.97 +4.2%

South Africa 8.46 +8.2%

Source: NUS Consulting Group (2016), Local Energy Market Report, Business Tech, 2016

Cape Town’s energy supply is 
mostly provided by the national 
grid, with energy demands set at 
approximately 2 400MW. Two thirds 
of residents are serviced by the City, 
with the remaining 25% served by 
Eskom. A large proportion of Cape 
Town’s electricity is supplied by 
Koeberg power station, a nuclear 
power station located approximately 
36km north of the city centre. There 
are plans to diversify the forms 
of energy provision to Cape Town 
and initiatives have arisen which 
will enhance the use of renewable 
energy (through the Atlantis Green 
Technology Industrial Park) to take 
advantage of the growing oil and 
gas opportunities.

2 400MW 
ENERGY DEMAND

25%

75%

 WATER IS 
DERIVED FROM

6 CATCHMENT 
DAMS 

TREATED IN 
20 WATER 

TREATMENT PLANTS

CITY OF CT
ESKOM

96% 
BEST POTABLE 
WATER IN THE 

COUNTRY
Blue Drop Water 

Certifi cation

TABLE 5: INTERNATIONAL COMPARISONS OF ELECTRICITY COSTS, 2015

eLectRIcIty & WateR •
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��8�� in'8st5ia/ an' p5i0e o))ice space
Cape Town has evolved into a world-class business destination offering a 
quality and modern environment for business and innovation. The total 
current value of property in the Central Business District (CBD) amounts to 
more than R31 billion (Cape Town Central City Improvement District, 2017) 
and is set to increase. Approximately 31,000m2 of large-scale buildings are 
to be complete by the end of quarter 1 in 2018, including the construction of 
a nHw offi cH EOocN for .30* in WKH &%' (16�000 m2) anG :aWHrwa\ +ouVH aW 
WKH 9	$ :aWHrfronW (15�000 m2) (-onHV /anJ /aVaOOH� 2017). 

2ffi cH YacanciHV wiWKin WKH &%' KaYH GHcrHaVHG rHOaWiYH Wo 2015� rHacKinJ 
7�3� in -unH 2017. 7KiV iV in conWraVW Wo KiJKHr Yacanc\ raWHV of 13�3�� 
12�6� anG 10�7� in WKH &iW\ of -oKannHVEurJ� H7KHNwini anG WKH &iW\ of 
7VKwanH &%'ōV rHVSHcWiYHO\ (6$32$� 2017�9). 7KH maMoriW\ of offi cHV wiWKin 
WKH &%' conViVW of $$$� $� anG %�JraGH offi cH VSacH� marNinJ WKH &%' aV 
onH of WKH moVW G\namic anG VouJKW�afWHr OocaWionV for offi cH rHnWaOV (5oGH 
5HSorW� 2016�45).

)aVW JrowinJ offi cH OocaWionV in WKH ciW\ incOuGH WKH &%'� %HOOYiOOH anG 
Century City. Century City houses some of the most modern and exciting 
offi cH VSacH wKicK iV cHnWHrHG on ŏJrHHnŐ EuiOGinJ anG innoYaWiYH GHViJn. 
6imiOarO\� &OarHmonW� an uSmarNHW VuEurE� iV a SrominHnW noGH for offi cHV 
and businesses, with a large presence of smaller businesses in the specialist 
sectors.

KEY OFFICE MARKET 
INDICATORS (Q1 2017)

200
Prime Gross 

Rent (ZAR/m2 pm)  

8%
Prime Yield 

7,6% 
Cape Town Vacancies

2540m2 
Total Gross 

Leasable Area 
(GLA, ‘000m2) 

*Grades A+, A & B   Source: Rode, 2017 (pp. 53), 2017 

FIGURE 10: CAPE TOWN OFFICE STOCK (m2)*

CBD Cape Town 936 593

Bellville 541 838

336 672Century City

3inHOanGV

Claremont

Rondebosch/
Newlands

9 	 $ :aWHrfronW

237 716

110 722

99 731

119 853

200 000 400 000 600 000 800 000 1 000 000
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3.8.5  INDUSTRIAL LAND
The city plays host to a number of industrial activities in different areas including the Atlantis 
zoned industrial area which has been delineated a key development node offering an expanse 
of 1,000 hectares of land. This includes a zone for noxious industry as well as an identifi ed hub 
for manufacturing green technologies (Atlantis Green Technology Industrial Park). 

Wholesale & retail trade, repair of motor vehicles & motor cycles35%
28%
8%
7%

4%
4%
3%

2%
1%
1%
1%
1%

1%
1%
0%
0%
0%
0%

Water supply, sewerage, waste management & remediation activities

Professional, scientifi c & technical activities

Human health & social work activities

Manufacturing

Information & communication

Administrative & support services activities

Arts, entertainment & recreation

Other service activities

Public administration & defence, compulsory social security

Transportation & storage

Education

Accommodation & food service activities

Real estate activities

Electricity, gas, steam & air conditioning supply

Mining & quarrying

Construction

Financial & Insurance activities

FIGURE 11: PERCENTAGE OF 
INDUSTRIAL BUSINESSES 
IN EACH SECTOR ACROSS 

CAPE TOWN, 2016

The graph above depicts the split of industrial businesses 
by sector within the industrial areas in Cape Town. 
Businesses specialising in the Wholesale and Retail trade 
sector are predominant in industrial areas (36%), while 
the manufacturing sector closely follows at 28%. Land 
parcels within the industrial area boundaries that are not 
economically active either consist of vacant land, vacant 
buildings, road reserves or wetlands. 

Vacant building within the industrial 
area boundaries =114 land parcels

Vacant land within the industrial 
area boundaries =459 land parcels

InDUstRIaL LanD •
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,n aGGiWion Wo $WOanWiV� NH\ inGuVWriaO arHaV incOuGH (SSinJ� 0onWaJuH *arGHnV� 1GaEHni� 3aarGHn 
Island and Airport Industria, as well as other outlying areas along the N2, N1 and R300 highways. 
$ccorGinJ Wo 5oGH (2017)� WKH &aSH 3HninVuOa KaV rHOaWiYHO\ Oow Yacanc\ facWorV5 in its industrial areas 
()iJurH 12)� VuJJHVWinJ a SromiVinJ rHWurn on inGuVWriaO SroSHrW\ rHnWaOV (5oGH� 2017� 4). $ numEHr of 
city incentive schemes for the growth of industry operations are available, as outlined in Section 7. 

5  These industrial vacancy factors are not to be interpreted as actual vacancy percentages which indicate the fl oor area available for leasing at any given time, but rather as 
graduations on a 0-9 vacancy scale, where 0 equates to no vacancy and 9 equates to substantial vacancy. These factors are for all unit sizes (250 m², 500 m², 1.000 m², 
2.500 m² and 5.000 m²) combined, as surveyed by Rode. Vacancies could however, differ across the different-sized units (Rode, 2017: 59).
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• in'8st5ia/ /an'

Source: Rode, 2017 (pages 67-69)
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:ooGVWocN� 6aOW 5iYHr� 2EVHrYaWor\
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FIGURE 12: VACANCY FACTORS OF INDUSTRIAL AREAS IN CAPE TOWN, QUARTER 1 (2017)
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3.9 CAPE TOWN ACCOLADES

1. Cape Town voted best African business tourism 
event destination in 2017(International Congress 
and Convention Association, ICCA, 2017). It is the 
fourth consecutive win for the city.

2. Cape Town International Airport voted best in 
Africa in 2017 (Skytrax World Airport Awards, 
2017)

3. Featured in Fodor’s Go List 2017
4. Western Cape voted Golf Destination of the Year, 

2017, Africa and Gulf States (IAGTO – International 
Association of Golf Tour Operators).

5. Awarded the Condé Naste Readers’ Travel Awards 
2016 for Best Overseas City for Restaurants & Bars, 
as well as the second best overseas city in the 
World.

6. The 2015-16 Telegraph Travel Awards chose Cape 
Town as Best City (for the fourth year running)

7. In Condé Nast’s Reader’s Choice Awards, Cape 
Town took the honour as the number one food city 
in the world for 2016

caPe toWn accoLaDes  •

Cape Town is undoubtedly one of the most internationally recognized cities.  A variety of activities are within a 
20-minute drive from the CBD including hiking, beaches, internationally acclaimed restaurants and bars, vineyards 
and wine tasting, national reserves, and cultural landmarks such as Robben Island and Table Mountain, a 7th Wonder 
of Nature.  Cape Town receives regular accolades which are related to lifestyle, opportunities, service offerings and 
overall living standards. From 2011 onwards, Cape Town has received numerous accolades, including amongst others:

The private health 
sector is world-
class DQG Rƪ HUV 
leading teaching 

KRVSLWDOV� 

tKHUH DUH QXPHURXV 
public and 
private top 

schools including 
international 

German, Italian and 
)UHQFK VFKRROV

Top tertiary 
education

LQVWLWXWLRQV DUH 
available within 
WKH FLW\ DQG KRVW 

D YDVW QXPEHU 
of international 

VWXGHQWV� 
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8. Cape Town has been named as Luxury City 
Destination of the Year for the second consecutive 
year in the Luxury Travel Guide Africa & Middle East 
Awards 2016.

9. The Best City in the World (Telegraph Travel Awards, 
2015/2016);

10. One of the Top 10 cheapest global travel cities (Trip 
Adviser, 2013);

11. Number 1 Convention city in Africa & Middle 
East (International Congress and Convention 
Association, 2012-2015);

12. One of the top African cities in the category Top 
10 Cities in Africa & the Middle East (Condé Nast 
Traveler Readers’ Choice Awards for 2013);

13. Best Airport in Africa and Airport Staff Service 
Excellence 2010 – 2015 (Skytrax, 2010-2015);

14. Number 1 on the New York Times’ 52 Places to Go in 
2014 (Condé Nast Traveler Readers’ Choice Awards 
for 2013);

15. The Cape Town International Convention Centre was 
voted as the best conference and events venue in 
South Africa (SACCI, 2015 – 2016);

16. Africa’s Leading Meetings and Conference 
Destination (World Travel Awards 2013);

17. Top City in Africa and the Middle East (Travel & 
Leisure’s annual online poll 2015);

18. One of the World’s Top 20 Cities 2010 (Condé Naste 
Traveler Readers’ Travel Awards);

19. One of the World’s Top 10 Most Loved Cities (CNN);
20. Best City Award 2016 (The Telegraph Awards);
21. One of the Top 10 Beaches in the World (National 

Geographic, 2013);
22. World’s Best Luxury Entertainment & Lifestyle 

Destination (Ethisphere, 2015);
23. World Design Capital 2014; and,
24. One of the World’s Most Beautiful Cities 2010 

(Forbes)
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sHFWRUDO SRFNHWV 
of excellence
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��1 %8siness se5vices
7KH EuVinHVV VHrYicH VHcWor� incOuGinJ %uVinHVV 3rocHVV 
2uWVourcinJ (%32) anG ,nformaWion 7HcKnoOoJ\ (,7)� KaV EHHn 
the largest contributor to employment growth in Cape Town 
oYHr WKH OaVW 10 \HarV. ,n 2016� &aSH 7own accounWHG for 
82� of WKH :HVWHrn &aSH anG 13� of 6ouWK $fricaōV EuVinHVV 
services sector. 

The City has attracted a number of foreign companies into its 
EuVinHVV VHrYicHV VHcWor� wiWK 61 inYHVWmHnW SroMHcWV EHinJ 
funGHG oYHr WKH SHrioG EHWwHHn 2006 anG 2016. 7KH WoS Wwo 
business services subsectors attracting FDI during this time 
wHrH SrofHVVionaO VHrYicHV (31 SroMHcWV) anG crHaWiYH inGuVWriHV 
(17 SroMHcWV) ()', ,nWHOOiJHncH� 2017). 

Cape Town Business 
Services Indicators

Sources: IHS Markit (2017), FDI Intelligence (2017)

6. This indicator provides an indication of Cape Town’s comparative advantages as compared to the rest 
of South Africa’s metropolitan municipalities. A location quotient value of greater than one indicates 
that a sector has a comparative advantage.

 • secto5a/ pockets o) e;ce//ence

R 20 091 mil 
(7,2%)

*URVV vDOXH aGGHG 
�*va� / VKDUH RI 
Cape Town GVA

4.72%

24,9%

1,01
Location quotient6 

Ten year Foreign 
Direct Investment 
Ten year Foreign 

Direct Investment 
Ten year Foreign 

(FDI) value

R9 763 million

Ten year GVA Growth contri-
bution (2006-2016)

Formal employment
209 834

Contribution to employ-
ment creation in Cape Town 

between 2006-2016

28  |   INVEST IN CAPE TOWN 2017/18

invest in CT_part2_FINAL.indd   8 2017/12/13   4:26 PM



%8siness p5ocess o8tso85cin* •

INVEST IN CAPE TOWN 2017/18   |   29

Employment growth 2007-2016: 2,6%
 2012-2016: 2,7%

GVA growth  2007 -2016: 1,8%
 2012-2016: 1,3%

��1�1 %8siness p5ocess o8tso85cin*
,n 2016� 6ouWK $frica waV namHG 2ffVKorinJ 
'HVWinaWion of WKH <Har aW WKH 2016 *OoEaO 
6ourcinJ $VVociaWion (*6$) awarGV in /onGon 
(%uVinHVV 3rocHVV (naEOinJ 6ouWK $frica 
(%3(6$)� 2016� 6). 6ouWK $frica aOVo rHcHiYHG WKH 
1aWionaO 2uWVourcinJ $VVociaWionōV (12$) 6NiOOV 
'HYHOoSmHnW 3roMHcW of WKH <Har awarG in 2014� 
WKH (uroSHan 2uWVourcinJ $VVociaWionōV ((2$) 
Offshoring Destination of the year award in 2013, 
and the NOA’s Offshoring Destination of the year 
award in 2012.

7KH 6ouWK $frican JoYHrnmHnW KaV iGHnWifiHG 
%uVinHVV 3rocHVV 2uWVourcinJ (%32)�conWacW 
cHnWrHV aV a NH\ VHcWor for MoE crHaWion for WKH 
large population of unemployed South African 
\ouWK. ,n 2016� WKH :HVWHrn &aSH %32 inGuVWr\ 
conWriEuWHG 51�300 MoEV Wo WKH WoWaO %32 inGuVWr\ 
in the country, 30,800 of which were domestic 

anG 20�500 of wKicK wHrH offVKorH. ,n WKH 
VamH \Har� WKH :HVWHrn &aSH %32 ,nGuVWr\ waV 
GominaWHG E\ WKH WHOHcomV (30�6�) anG fi nanciaO 
VHrYicHV (25�7�) inGuVWriHV (%3(6$� 2016). 2f 
WKH inGuVWr\ōV oSHraWionV in WKH :HVWHrn &aSH� 
57�7� arH of an ouWVourcHr naWurH anG 42�3� arH 
caSWiYH. 7KH SrHGominanW marNHWV iW VHrYicHG in 
2016 wHrH WKH 8niWHG .inJGom anG $uVWraOia. ,n 
2016� inEounG cuVWomHr VHrYicHV anG inEounG 
VaOHV GominaWHG (%3(6$� 2016).

&aSH 7own SOa\V KoVW Wo WKH maMoriW\ of WKH 
:HVWHrn &aSHōV %32 inGuVWr\ comSaniHV. 
The city is particularly viewed as an offshore 
outsourcing hub, having won two awards in the 
2013 Offshoring Destination of the Year Awards. 
,WV SoSuOariW\ aV a %32 EuVinHVV GHVWinaWion KaV 
grown steadily with time. 

EMPLOYMENT AND GVA GROWTH TRENDS IN THE BUSINESS SERVICE SECTOR IN CAPE TOWN, 2006-2016

 51,300 
Amount of jobs

Western Cape BPO 
industry contributed to 
the total BPO industry 

(2016)

30,800
Do0estic

JOBS

20,500
off shore jobs

Employment growth 2007-2016: 2,6%
 2012-2016: 2,7%

GVA growth  2007 -2016: 1,8%
 2012-2016: 1,3%

Source: City of Cape Town using IHS Markit (2017)
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Cape Town presents a number of opportunities and advantages 
to BPO businesses locating in it, including: 

1. Cape Town has a rich talent pool with a predominantly English-speaking 
workforce which are able to engage with international clients.

1. Cape Town is in the same time zone as Europe, ensuring that working hours overlap.
1. The City’s natural appeal, with its beaches and mountains provides for a quality enhanced lifestyle, 

a big draw card for very mobile BPM investors in considering a business location.  
1. There are strong data protection laws and standards in South Africa, similar to those in Europe, 

which gives prospective businesses information security.
1. There is a relatively good availability of quality technology services.
1. Cape Town has a relatively low cost of doing business, compared to other cities.
1. There is relatively good air connectivity (compared to other low cost destinations).
1. An added advantage is the closely knitted integrated public transport system.
1. Complementary and supporting industries like the Finance and ICT industries are strong in Cape Town.

• %8siness p5ocess o8tso85cin*
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SERVICE FUNCTIONS 
PERFORMED BY THE 

BPO INDUSTRY IN 
THE WESTERN CAPE

• /XIWKDQVD *OREDO tHOHVDOHV 
• 0pc 5HFUXLWPHQW *URXS
• TutorABC 
• CSC
• Teleperformance South Africa 
• *OREDO 0HGLD sHUYLFHV
• cROOLQVRQV *URXS 
• Bloomberg
• Shell 
• aVNoVFD
• JTC Group 
• Cognia Law
• Exigent 
• State Street
• Wonga 
• SimplyTalk
• Ipreo 
• 'DWDFDVK
• Ambition 24 Hour Group 
• Buongiorno
• Pixelfaerie 

COMPETITIVE ADVANTAGES OF CAPE TOWN 
AS A BPO BUSINESS LOCATION

BPO Operators 
with a presence 
in Western Cape

Inbound customer service

Outbound sales

Other

Inbound sales

Debt collection

Other back offi ce processing (document processing, research, etc)

Legal Process Outsourcing (LPO)

55%

15%

13%

7%

6%
3% 2%

Source: BPESA, 2016
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��1�2  in)o50ation co008nication tec+no/o*y 
&aSH 7own iV WKH OHaGinJ OocaWion in WKH counWr\ for WHcKnoOoJ\ VWarW�uSV anG YHnWurH caSiWaO GHaOV (3ricH :aWHrKouVH 
&ooSHrV (3:&)� 6ouWK $frican 9HnWurH &aSiWaO anG 3riYaWH (TuiW\ $VVociaWion (6$9&$)� 2015).  7KH &iW\ KaV aOVo EHHn a 
technology leader in the domains of mobile software, revenue management and payment processes. The value of FDI 
oYHr WKH OaVW 10 \HarV in WKH 6ofWwarH 	 ,7 VHrYicHV iV 54 704 miOOion (7�1� of WoWaO )', inWo &aSH 7own oYHr WKaW SHrioG). 

$ccorGinJ Wo 3:& (2015) 56� of WKH 742 HmHrJinJ WHcK or WHcK�HnaEOHG comSaniHV WKH\ VurYH\HG aV SarW of WKHir 
2015 VWuG\� wHrH KHaGTuarWHrHG in WKH :HVWHrn &aSH� of wKicK WKH maMoriW\ can EH aVVumHG Wo EH EaVHG in &aSH 7own. 
6imiOarO\� WKH 2015 9HnWurHEurn 6urYH\ (2015) founG WKaW 59� of VWarW�uSV arH EaVHG in WKH :HVWHrn &aSH. 
7KH concHnWraWion of WKHVH comSaniHV in &aSH 7own iV rHŴ HcWHG in WKH facW WKaW� WKH :HVWHrn &aSH KoVWHG 75� of 
YHnWurH caSiWaO GHaOV in 2015� a 40� incrHaVH from 2012 (6$9&$� 2015).

Emergence of the ecommerce industry in Cape Town

The ongoing advancement of Information Technology infrastructure and innovative software developments, has allowed the 
e-commerce industry to grow at a rapid pace within the city. Currently Cape Town based companies account for the ten most 
YiViWHG H�commHrcH wHEViWHV in WKH counWr\ ((ffHcWiYH 0HaVurH� 2014). ,n an inGuVWr\ WKaW iV VWronJO\ rHOianW on 
VuSSO\ ViGH facWorV OiNH WKH aYaiOaEiOiW\ of ,&7 VNiOOV� anG WKH SrHYaOHncH of HnWrHSrHnHurVKiS� &aSH 
Town has been able to carve out a competitive niche despite having physical access 
Wo a mucK VmaOOHr marNHW WKan WKH mHWroV in *auWHnJ. 6o VuccHVVfuO KaV 
the City been in carving out this niche, that it is now widely considered 
to be a tech and e-commerce hub within South Africa.

The diagram on the next page depicts the e-commerce landscape 
in Cape Town. It distinguishes between companies with a strong 
e-commerce presence and those which are often referred to as ‘e-tailers’, 
comSaniHV WKaW wouOG EH cOaVVifi HG aV H[cOuViYHO\ H�commHrcH E\ 6WaWiVWicV 
6ouWK $frica. :KiOH WKH H�commHrcH inGuVWr\ couOG EH caWHJoriVHG unGHr 
the retail sector, its existence and growth is strongly predicated on the broader 
technology system in Cape Town and as such supporting industries and industry 
bodies are critical to the e-commerce industries success in the City.  

Source: City of Cape Town (2016) adapted from the SAVCA 2015 Venture Capital Survey

SHARE OF VENTURE CAPITAL DEALS HEADQUARTERED BY SOUTH AFRICAN PROVINCE
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Source: City of Cape Town, 2016
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Cape Town represents a number of opportunities and advantages to IT businesses locating in it, including: 
1. The industry is largely supply driven and the availability of ICT skills and, the prevalence of an entrepreneurial culture, 

are key aspects in this regard.
2. There is better availability of venture capital in Cape Town (SAVCA, 2015).
3. There are benefi ts of agglomeration. Cape Town has established itself as a key technology hub in South Africa with a 

number of major companies launching their head offi ces in the city. This is, in turn, attracting other tech companies.
4. In a highly mobile sector, Cape Town’s natural beauty which allows for a better working environment and lifestyle,

 is a strong pull factor to skilled employees.
5. The diverse eco-system of companies across the value chain and, a strong presence of supporting institutions, 

provide for ease of business operations.  
6. The perception that software developers are more progressive attracts other business operations as it 

provides the impression of there being greater opportunities to innovate.

COMPETITIVE ADVANTAGES OF 
CAPE TOWN AS AN IT LOCATION

* Numbers in brackets indicate the company’s ranking among the most-visited e-commerce websites in South Africa.
+ Prior to the Takealot/Kalahari merger, Kalahari’s website was ranked 4th, and  Takealot’s 6th.

THE E-COMMERCE ECOSYSTEM IN CAPE TOWN

Software and app development
)onWHra� $OacriW\� 3HruzaO� 5HfrHVK�

&rHaWiYH 0HGia� 5HaOm 'iJiWaO

Payment gateways
Pay U, Payfast, PayGate, 

Peach Payments

Online traffi c marketing
Quirk, Glow, Liquorice, IncuBeta

TRADITIONAL RETAILERS

Companies in Cape Town with a 
strong e-commerce presence

Ř :ooOworWKV
Ř 3icN n 3a\
Ř &OicNV

C2C e-commerce

2nOinH cOaVVifi HGV

Ř *umWrHH (1)

Ř  3/; (2)

*HnHraO rHWaiO

Ř 7aNHaOoW(4	6)+

Clothing and 
accHVVoriHV�
Ř =anGo (8)
Ř Spree (7)
Ř 6uSHrEaOiVW (9)
Ř Rubybox

(�JooGV�
Ř 4uicNHW

B2C AND B2B e-commerce

1icKH rHWaiO�
Ř Yuppiechef (7)
Ř NetFlorist
Ř Seeds for Africa

7raYHO anG +oVSiWaOiW\�
Ř SafariNow
Ř 7raYHO*rounG
Ř /HNNHVOaaS

3ricH comSariVonV�
Ř 3ricH &KHcN (5)
Ř Travelstart

,n�KouVH�
Ř 0r'HOiYHr\ 

(7aNHaOoW)

2uWVourcHG�
Ř On the dot
Ř 5$0
Ř $5$0(;

E-TAILERS LOGISTICS

INDUSTRY BODIES

Ř Cape IT Initiative (Capaciti, Bandwidth Barn)
Ř Silicone Cape
Ř (commHrcH )orum $frica
Ř &oGH;
Ř /auncK OaE

E-COMMERCE AWARDS 2016
Takealot
SA’s favourite e-commerce website, best mobile store
Yuppiechef
Best e-commerce store, best shopping process 

A:
AR

D :
INN(RS

invest in CT_part2_FINAL.indd   12 2017/12/13   4:26 PM



FInancIaL seRVIces & FILM anD MULtIMeDIa •

INVEST IN CAPE TOWN 2017/18   |   33

��2 )inancia/ se5vices
&aSH 7ownōV fi nanciaO VHrYicHV VHcWor waV WKH OarJHVW 
conWriEuWor Wo *'3 in 2016� conWriEuWinJ 543 EiOOion� 
having experienced relatively consistent growth of 
3�8�� on aYHraJH� oYHr WKH SHrioG 2011 Wo 2016. $ OarJH 
proportion of private investment and asset management 
services, as well as insurance and personal service 
companies are located in Cape Town. Cape Town is 
HmHrJinJ aV a ViJnifi canW fi nanciaO VHrYicHV KuE in WKH 
country. 

7oS inVurancH comSaniHV VucK aV 2OG 0uWuaO $frica� 
6anWam� 'irHcW $[iV� 0HWroSoOiWan� anG 6anOam arH 
headquartered in Cape Town and renowned investment 
anG fi nanciaO aGYiVorV VucK aV $OOan *ra\� 3ricH :aWHrKouVH 
Coopers and Investec are also based in the city. 
)iYH maMor 6ouWK $frican EanNV ()irVW 1aWionaO %anN� $%6$� 
6WanGarG %anN� 1HGEanN anG &aSiWHc) KaYH offi cHV wiWKin 
the city, and have extensive services located throughout 
the metropolitan.

��� )i/0 an' 08/ti0e'ia
&aSH 7own iV an inWHrnaWionaOO\ comSHWiWiYH fi Om 
and media destination, with a growing number 
of inWHrnaWionaO fi Om maNHrV maNinJ uVH of WKH 
destination’s locations, facilities and services. The 
City has a variety of world-class locations, studios, 
facilitation companies and specialised crew. 

7KHrH arH aSSro[imaWHO\ 5 000 iGHnWifi HG &iW\ of 
&aSH 7own OocaWionV (:HVJro� 2016) anG counWOHVV 
privately owned locations available to the Film and 
0HGia 6HcWor. 7KHVH OocaWionV Yar\ from ciW\ cHnWrH 
locations to mountainous and nature based locations, 
SroYiGinJ Ŵ H[iEiOiW\ for fi OmmaNHrV wiVKinJ Wo VKooW a 
multitude of locations in one destination. A number of 
architectural styles also exist in the City. The Cape Town 
International Convention Centre (CTICC) the Cape Town 
Stadium, and Cape Town Civic Centre are all popular 
OocaWionV. 7KH 9	$ :aWHrfronW KaV iWV own SHrmiW offi cH. 
&aSH 1aWurH anG 6$13arNV OocaWionV arH aOVo in cOoVH 
Sro[imiW\. %HWwHHn -anuar\ 2016 anG 'HcHmEHr 
2016� a WoWaO of 11 691 OocaWionV wHrH EooNHG wiWK 
6 975 OocaWion SHrmiWV iVVuHG GurinJ WKH SHrioG. 7KH 

number of permits issued on an annual basis in Cape 
7own SuWV WKH ciW\ on WracN wiWK WKH numEHr of SHrmiWV 
iVVuHG in oWKHr maMor fi Om GHVWinaWionV OiNH 7oronWo.  

:KiOH &aSH 7own KaV aOwa\V EHHn a rHOaWiYHO\ SoSuOar 
VKooWinJ OocaWion for fHaWurH fi OmV� WKH GHYHOoSmHnW 
of the Cape Town Film Studios (CTFS) served as the 
catalyst for the change in perceptions about Cape 
7own aV a fi Om GHVWinaWion. 7KiV in Wurn� JainHG WKH 
confi GHncH of WKH inWHrnaWionaO inGuVWr\ wKicK KaV OHG 
Wo numHrouV KiJK Srofi OH inWHrnaWionaO SroGucWionV 
EHinJ VKoW aW WKH VWuGio. ,n WKH SaVW fi YH \HarV� WKH 
CTFS has hosted more than 20 productions (refer 
Wo WKH WaEOH EHOow)� crHaWinJ aSSro[imaWHO\ 70 000 
annuaOiVHG )uOO 7imH (TuiYaOHnW (ŏ)7(Ő) MoEV (&7)6� 
2016). 

,n aGGiWion Wo EHinJ WKH counWr\ōV OHaGinJ fHaWurH fi Om 
production destination, Cape Town is also South Africa’s 
ŌnHw mHGiaō KuE� wiWK 57� of aOO 6ouWK $frican JaminJ 
studios being located in the city as well as a large 
proportion of the country’s animation studios.  

GVA
R ‘ 000, 

2016

15% 3,8% R2184
million

(17 projects)

58 438 20%
Contribution 
TO GVA 

of national fi nance 
industry (2016)

Average 
annual 
growth rate 

(2011 – 2016) iQZDUG )'i 
into Cape 

tRZQƍV 
ƫ QDQFLDO 
VHUYLFHV  

(2011-2016)

)o50a/ 
e0p/oy0ent 

�)LQDQFH VHFWRU� 
(2016)

cDSH tRZQƍV 
VKDUH RI WRWDO 
national 
employment 
�)LQDQFH VHFWRU� 

(2016)
Sources: HS Markit (2017), FDI Intelligence (2017)

R 43 155 573

CAPE TOWN FINANCIAL INDUSTRY INDICATORS

11 691 
locations booked 

(2016)

6 975 
location permits 

issued (2016)

57% 
of all South African 

gaming studios
in Cape Town

consistent 
GROWTH
(2011 - 2016)

3,8%
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Production South African Production Company Foreign Production Company Year

Dredd .aOaKari 3icWurHV '1$ )iOmV� ,0 *OoEaO 2012
Chronicle )iOm $friNa 20th Century Fox 2012
Safehouse 0oonOiJKWinJ )iOmV 8niYHrVaO 3icWurHV� ,nWrHSiG 3icWurHV 2012
The Borrowers 0oonOiJKWinJ )iOmV :orNinJ 7iWOH 7HOHYiVion 2011
Labyrinth )iOm $friNa 7anGHm &ommunicaWionV� 6coWW )rHH 3roGucWionV 2012
Great British Story )iOm $friNa Nutopia 2012
History of the World )iOm $friNa BBC 2012
Flight of the Storks 0oonOiJKWinJ )iOmV Nutopia 2012
Long Walk to Freedom )iOm $friNa Videovision 2013
How We Invented the World 0oonOiJKWinJ )iOmV Nutopia 2012
The Perfect Wave The Fabulous Boomtown Boys 2013
Mary and Martha 0oonOiJKWinJ )iOmV :orNinJ 7iWOH 7HOHYiVion� 1%& 8niYHrVaO 7HOHYiVion 2013
House Party )iOm $friNa :arnHr %roWKHrV 2013
Fury Road 0oonOiJKWinJ )iOmV :arnHr %roWKHrV 2015
North Men 7wo 2cHanV 3roGucWionV (OiWH )iOm 3roGucWionV 2014

Black Sails Season 1 – 4 )iOm $friNa 6Warz 2013 - 
2015

Momentum 7KaEa 0HGia $zari 0HGia 2015
Eye in the Sky 0oonOiJKWinJ )iOmV 5ainGoJ )iOmV� H2nH 3roGucWionV 2016

Source: Cape Town Film Studio, 2016

• )i/0 	 0e'ia
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Television: R1 100

Feature fi lms: R720

Stills: R261

Short Films: R90

Commercials: R870

Documentaries: R270

Animation: R100

Gaming: R59

201� cape town )i/0 
	 0e'ia in'8st5y 
t85nove5 �5m)

6ourcH� &iW\ of &aSH 7own� :HVJro (2017)
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Indicators Value

Impact of the Film and Media Industry on Cape Town’s Economy

Cape Town Film and Media GVA (direct) R1 375 million

Cape Film and Media GGP (direct & indirect) R2 632 million

Direct jobs (FTE) in Film and Media in Cape Town 6 550

Total jobs (FTE) in Film and Media in Cape Town 9 490

Inward FDI into Cape Town Film sector (2003-2016) 3 projects valued ZAR2.1 billion (94% of SA cities)

General statistics for the Film and Media Industry in Cape Town

Cape Town gaming studio (2017) 17 studios (57% of SA)

Cape Town fi lm operating costs (2016)
Lowest operating costs benchmarked with New York, 

Madrid, Paris, Hong Kong and London

Cape Town co-productions projects (2010-2014) 18.5 co-productions (55% of SA cities)

Number of registered production companies in SA 150

Number of Screens in South Africa
+-800 screens available 

over 125 cinemas

South Africa Co-Production Treaties
Canada, Italy, Germany, United Kingdom, France, Australia, New Zealand, Ireland and 

Netherlands

Sources: City of Cape Town (2017), NFVF (2017) and Wesgro (2017)

1. The region has a highly diverse landscape with the ability to replicate a multitude of 
foreign destinations at a lower cost than other destinations.

2. Time zone and ease of travel from Europe makes it a convenient destination for 
European producers.

3. Cape Town has the lowest annual operating costs in the fi lm and TV industry 
benchmarked against Johannesburg, New York, Madrid, Mexico, Paris, Hong Kong and 
London (FDI Benchmark, 2015).

4. The Cape Town Film Studio is rated as one of the top 10 studios globally (Invest in 
Western Cape, 2013; Mail & Guardian, 2012). 

5. The fi lm and media industry in Cape Town has an excellent international reputation, 
with international production companies noting the level of service provided 
in destination, the quality of local crew and the availability of purpose built 

KEY INDICATORS FOR THE FILM AND MEDIA INDUSTRY IN CAPE TOWN

COMPETITIVE ADVANTAGES OF THE 
FILM AND MEDIA INDUSTRY IN CAPE TOWN 

infrastructure.
6. The Department of Trade and Industry offers 

incentives for foreign fi lm and television 
production and post production that takes place 
in South Africa. 

7. The City’s expanding broadband 
infrastructure will gradually remove internet 
connectivity constraints sometimes faced by the 
industry. 

8. There has been an increase in demand for local 
content within the animation industry as the 
local market wants to consume their own culture 
and stories.

FILM & MeDIa  •
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&aSH 7own aWWracWV WouriVWV from acroVV WKH JOoEH� WKanNV Wo WKH aSSHaO of iWV naWuraO EHauW\� YiEranW cuOWurH 
anG HaVH of accHVV Wo NH\ WouriVW ViWHV. ,n 2016� iWV WoS Vi[ main aWWracWionV7 HnMo\HG 28 miOOion YiViWV  
(&iW\ of &aSH 7own� 2016). 7KH &iW\ KaV oEVHrYHG an incrHaVinJ JrowWK in HmSOo\mHnW anG ouWSuW in iWV 
accommoGaWion anG rHVWauranW VuE�VHcWor in WKH OaVW WHn \HarV� KaYinJ rHcorGHG JrowWK of 2�6�. 

0aMor comSaniHV acroVV a VSHcWrum of cOuVWHrV (incOuGinJ conYHnWion cHnWrHV� KoWHOV� Wour oSHraWorV anG 
hospitality, travel planners, restaurants, attractions and supporting bodies) have a presence in Cape Town.

7.  The Victoria and Alfred Waterfront, Table Mountain National Park: Cape of Good Hope, Table Mountain National Park: 
Boulders Beach, Table Mountain Aerial Cableway, Kirstenbosch National Botanical Garden and Robben Island.

��� to85is0

• toURIsM

1,33 2,6% R4 709
million

61 605
Location 
quotient

Employment
R3 066 million / 

1,10%

KEY INDICATOR TABLE, FOR THE ACCOMMODATION AND RESTAURANT SUB-SECTOR, 2016

GVA / 
VKDUH RI 

Cape Town 
GVA

Ten year 
GVA Growth 

contribution 
(2007-2016) Ten year 

FDI value

 
EMPLOYMENT 
growth (2016)

2,6%
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1oWH� $V Hconomic GaWa iV noW cOaVVifi HG for WKH WouriVm VHcWor on iWV own� WKH accommoGaWion 
and restaurants sub-sector is used as a proxy to represent the tourism sector. 

Source: City of Cape Town using IHS Markit (2017)
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Employment and GVA growth trends in the accommodation and
restaurant sub-sector* in Cape Town, 2006-2016

Employment growth      2007-2016: 2,6%
                                              2012-2016: 3.0%

_____________________________________
GVA Growth                        2007 - 2016: 2,6%

                                            2012-2016:1,7%
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Sources:I HS Markit (2017), FDI Intelligence (2017)

Competitive Cluster Major Companies

Convention centres Cape Town International Convention Centre (CTICC), Century City Convention 
Centre (CCCC)

Hotel groups 7VoJo 6un� 0arrioW ,nWHrnaWionaO� +oOiGa\ ,nn� 3roWHa +oWHOV� &iW\ /oGJH +oWHO 
*rouS

Tour operators and hospitality +\OWon 5oVV� &iW\ 6iJKWVHHinJ� $frica 7raYHO *rouS� 3OaWinum +oVSiWaOiW\ *rouS
Travel Planners 7raYHOVWarW� 6afarinow� /HNNHVOaaS
Restaurants 7KH 7HVW .iWcKHn� +arEour +ouVH *rouS
Attractions &iW\ 6iJKWVHHinJ� 7aEOH 0ounWain $HriaO &aEOHwa\� 9	$ :aWHrfronW� .irVWHnEoVcK 

%oWanicaO *arGHnV� 5oEEHn ,VOanG� &aVWOH of *ooG +oSH
Supporting bodies &aSH 7own 7ouriVm� :HVJro

Tourism in Cape Town
Strong increases in visitor numbers, driven by more direct fl ight options, 
resulted in a bumper tourism season in 2016 and 2017. 

Foreign Arrivals  Source  Value

Total Foreign Arrivals to South Africa StatsSA 10 044 163

6KarH of )orHiJn $rriYaOV Wo WKH :HVWHrn &aSH SA Tourism 15,6%

1umEHr of )orHiJn $rriYaOV Wo WKH :HVWHrn &aSH SA Tourism 1 568 357

Share of Foreign Arrivals to Cape Town SA Tourism 95,8%

Number of Foreign Arrivals to Cape Town Calculation 1 502 486

Domestic Tourism Overnight Trips   Value

7oWaO numEHr of GomHVWic WriSV WaNHn in 6ouWK $frica SA Tourism 24 300 000

6KarH of GomHVWic WriSV WaNHn Wo WKH :HVWHrn &aSH SA Tourism 8,8%

1umEHr of GomHVWic WriSV WaNHn Wo WKH :HVWHrn &aSH SA Tourism 2 139 000

6KarH of GomHVWic WriSV WaNHn Wo &aSH 7own SA Tourism 32,8%

1umEHr of GomHVWic WriSV WaNHn Wo &aSH 7own Calculation 700 523

BUSINESS 
FOOTPRINT IN 
THE TOURISM 
INDUSTRY IN 
CAPE TOWN

TOURISM INDICATORS, 2016

Source: Grant Thornton South Africa (2016), Research on the Economic Value of Tourism in the City of Cape Town

Source: City of Cape 
Town using Who 

Owns Whom (2017)

Domestic trips taken 
to Cape Town

700 523

CAPE TOWN’S OCCUPANCY RATES FOR THE PERIOD OCTOBER 2016 TO MARCH 2017. 

Source: Cape Town Tourism, 2017
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5 028 430
ARRIVALS 

to Cape Town  
(2016)

1. Cape Town has a natural scenic appeal, in SarW owinJ Wo iW KaYinJ 7aEOH 0ounWain� onH of WKH VHYHn naWuraO wonGHrV of WKH worOG. 
2. The city has received numerous accolades since 2011, as showcased in Section 3. 
3. The natural attractions of Cape Town contribute to the city being viewed as a destination where tourists do not have to spend a lot of 

money to have a good holiday.
4. The city provides fi rst world infrastructure and tourist facilities, including conference facilities.
5. Cape Town has the country’s second largest airport, wKicK maNHV WKH GHVWinaWion morH accHVViEOH WKan oWKHrV in $frica.
6. &aSH 7ownōV WouriVm EranG KaV EHcomH VHOf�VuVWaininJ� wiWK WKH &iW\ rHJuOarO\ maNinJ iW onWo top ten lists globally.  
7. Some of the best restaurants in WKH worOG arH OocaWHG in &aSH 7own� KHOSinJ Wo HVWaEOiVK &aSH 7own aV a maMor JaVWronomic GHVWinaWion 

on the continent.
8. There is a strong perception that Cape Town is a safer travel destination than other cities in the country.
9. The relatively weak exchange rate aOVo worNV in WKH faYour of inWHrnaWionaO WouriVWV.
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COMPETITIVE ADVANTAGES FOR THE 
TOURISM INDUSTRY IN CAPE TOWN

 7.3% 
increase 

on 2015

• to85is0

THE AVERAGE ROOM RATE AND REVPAR PERFORMANCE IN CAPE TOWN 10/2016 - 03/2017

Source: Cape Town Tourism, 2017AVERAGE ROOM RATE %REVPAR GROWTH
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4.5 RENEWABLE ENERGY
7KH :HVWHrn &aSH� anG &aSH 7own in SarWicuOar iV currHnWO\ SoViWioninJ iWVHOf aV WKH *rHHn (conom\ KuE for 6ouWK $frica. 
7KH 3roYincH SroYiGHV EuVinHVVHV anG inYHVWorV wiWK SrimH OocaWionV� moGHrn infraVWrucWurH� a VNiOOHG worNforcH� Oow 
oSHraWionaO coVWV anG an aEunGancH of naWuraO rHVourcHV (*rHHn&aSH� 2017� 44).

$ numEHr of 5HnHwaEOH (nHrJ\ comSaniHV KaYH WKHir KHaGTuarWHrV in &aSH 7own acroVV WKH Hconomic cOuVWHrV of 
solar photovoltaic manufacturing, electrical manufacturing, fuel supply, professional services and supporting bodies. 
)orHiJn GirHcW inYHVWmHnW in WKH rHnHwaEOH HnHrJ\ VHcWor amounWHG Wo 55�2 EiOOion EHWwHHn 2008 anG 2015. 7KiV 
inYHVWmHnW camH SrHGominanWO\ WKrouJK WKH HOHcWriciW\ (42�2�) anG VaOHV� marNHWinJ anG VuSSorW (40�1�) VuE�VHcWorV. 
7KH manufacWurinJ VuE�VHcWor aOVo oEVHrYHG an )', inŴ ow of 14�7�� of aOO )', inŴ owV inWo WKH 5HnHwaEOH (nHrJ\ VHcWor 
during this period. 

Solar photovoltaic 
manufacturing

• Suntech Power 
+ROGLQJV

• Sunpower
• e[RVXQ

• JinkoSolar
• s0a sRODU tHFKQRORJ\

• =QVKLQH *URXS
• PROINSO
• tHQHVRO

• Solaire Direct
• eQHUWLV sRODU

• Aurora-Rietvlei Solar 
pRZHU �5)� �pW\� /WG

Electrical 
manufacturing

• E-Lek Engineering

Fuel supply

• Bio Green 
• ))s 5Hƫ QHUV

Professional 
services

• Globeleq
• 0DLQVWUHDP 
Renewable Power

• aIULFDQ iQIUDVWUXFWXUH 
iQYHVWPHQW 0DQDJHUV 

�aii0�
• 0XOLOR

• Acciona
• Juwi

• wLQG SURVSHFW

Supporting 
bodies

• GreenCape
• South African 
Renewable Energy 

%XVLQHVV iQFXEDWRU 
(SAREBI)

• South African 
Renewable Energy 
Technology Centre 

(SARETEC)

BUSINESS FOOTPRINT IN THE RENEWABLE ENERGY INDUSTRY IN CAPE TOWN

Sources: City of Cape Town using Who Owns Whom (2017)
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R5,2 billion 
Foreign direct 

investment 
in renewable 
energy sector 

(2008 - 2015)

14,7%,
FDI infl ow also 
in sub-sector 

(2008 - 2015)

FD INFLOWS INTO THE RENEWABLE ENERGY SECTOR BETWEEN 2008 - 2015.
AS A SHARE % OF TOTAL FD INFLOWS INTO THE RENEWABLE ENERGY SECTOR DURING THIS PERIOD

Source: FDI Intelligence, 2017

6aOHV� 0arNHWinJ 
& Support

2008

45.00�
40.00�
35.00�
30.00%
25.00�
20.00%
15.00�
10.00%

5.00�
0.00%

/oJiVWicV� 'iVWriEuWion 
& Transportation

0anufacWurinJ

2009 2010 2012 2013 2014 2015

(OHcWriciW\

invest in CT_part2_FINAL.indd   19 2017/12/13   4:27 PM



&aSH 7own accounWV for aSSro[imaWHO\ 71� of WKH :HVWHrn 
Cape’s economy and houses most of the large, energy 
intensive industrial areas. As such a large number of 
renewable companies in the region have established head 
offi cHV in WKH ciW\ in orGHr Wo EH cOoVH Wo cOiHnWV. 7KH ciW\ōV 
three universities are also actively contributing towards 
Research & Development in the domain of renewables and 
the green economy.   

The City of Cape Town established a greentech 
manufacturing hub in Atlantis in 2011 in response to the 
government’s focus on localisation of manufacturing as 
SarW of WKH 'HSarWmHnW of (nHrJ\ōV 5HnHwaEOH (nHrJ\ 
,nGHSHnGHnW 3owHr 3roGucHr 3roJrammH (5(,3333). 

The City has made tracts of land available at low cost for 
purchase or lease by greentech companies through an 
accelerated land disposal process. A number of other 
financiaO anG non�financiaO incHnWiYHV arH aOVo on offHr� 
including discounted electricity and rapid turnaround on 
development applications. An application has now been 
VuEmiWWHG E\ WKH :HVWHrn &aSH 3roYinciaO *oYHrnmHnW 
for WKH $WOanWiV ,nGuVWriaO arHa Wo EH GHcOarHG a *rHHnWHcK 
6SHciaO (conomic =onH (6(=)� a GHciVion on wKicK iV 
H[SHcWHG in 2017. *rHHn&aSHōV $WOanWiV 6(= WHam� WoJHWKHr 
wiWK WKH &iW\ōV $WOanWiV ,nYHVWmHnW )aciOiWaWion 2ffi cH can 
assist with information, and facilitate access to permits, 
licenses, planning and development approvals, incentives 
anG financH (*rHHn&aSH� 2017� 46).

1. Being located in the Western Cape mHanV WKaW &aSH 7own formV SarW of a 3roYincH wKicK *rHHn&aSH GHHmV Ō$fricaōV 
rHnHwaEOH HnHrJ\ anG cOHanWHcK KuEō (*rHHn&aSH� 2017� 44)� wiWK�

2. A strong presence of leading renewable energy companies. 
3. A number of foremost professional services anG fi nanciHrV. 
4. Notable market opportunities for businesses and investors across the agriculture, energy services, utility scale solar 

anG winG� waVWH� waWHr� Eio�Hconom\ anG rHVourcH Hffi ciHnc\ VWrHamV. 
5. An ease of doing business where the green economy iV a NH\ SrioriW\. 
6. Five universities with established Research and Development capacity and dedicated streams of study in the realm of 

the green economy. 
7. Investment incentives WKrouJK WKH SroSoVHG $WOanWiV *rHHnWHcK 6(=.

• 5enewa%/e ene5*y
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COMPETITIVE ADVANTAGES OF THE RENEWABLE 
ENERGY INDUSTRY IN CAPE TOWN

Source: GreenCape, 2017 

Cape Town’s 
VKDUH RI WKH 

Western Cape’s 
economy

60% 70%

of national of national

CAPE TOWN RENEWABLE INDUSTRY INDICATORS (2016)

Independent Power 
Producers (IPP) 

projects located in Cape Town

manufacturers of 
renewable 

components 
located in Cape Town

Procured projects 
under REIPPPP 

in Western Cape
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1 BIOMASS8

5
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4.6 ELECTRONICS
&aSH 7ownōV VWronJ VNiOOV EaVH HnaEOHV iW Wo EH Ŵ H[iEOH� rHVSonViYH 
and innovative in response to ever-shifting technology possibility 
frontiers, and rapidly evolving consumer tastes and preferences 
(&iW\ of &aSH 7own� 2014). 7KH HOHcWronicV VHcWor� aOWKouJK rHOaWiYHO\ 
small is an important contributor to foreign exchange earnings 
WKrouJK EoWK H[SorWV anG )',. ,n 2016� WKH VHcWor conWriEuWHG 5884 

million to the Cape Town economy.
Cape Town has a strong company representation across the 
foOOowinJ cOuVWHrV� VaWHOOiWH WHcKnoOoJ\� circuiW EoarG anG conWracW 
manufacturing, audio-visual product manufacturing, including 
televisions, telecommunications (not cellphones) and medical 
WHcKnoOoJ\ (&iW\ of &aSH 7own� 2014).

1. There is a prevalence of innovative design thinking and strong systems integration.
2. There is good access to skilled engineers required within the sector.
3. There are established African export markets for HOHcWronic SroGucWV anG JooG infraVWrucWuraO connHcWiYiW\ Wo WKHVH marNHWV.
4. It is relatively easy to export products from Cape Town.
5. Cape Town is considered a comparatively low cost destination for consumer electronic manufacturing.
6. ,n a 2014 VWuG\ E\ )', %HncKmarNinJ� &aSH 7own ranked 11th in terms of quality EuW fi rVW in WHrmV of coVW� mHaninJ iW waV WKH 

cKHaSHVW of WKH EHncKmarNHG counWriHV Wo VHW uS a conVumHr HOHcWronicV manufacWurinJ SOanW.
7. Cape Town has an historical advantage for comSaniHV in VSacH WHcKnoOoJ\ GuH Wo WKH naWionaO VSacH SroJrammH faciOiW\ (+ouwWHT) 

EHinJ SrHYiouVO\ OocaWHG in *raEouw. 7KiV KaV rHVuOWHG in an aJJOomHraWion of VSacH WHcKnoOoJ\ VNiOOV in 6omHrVHW :HVW.
8. The business environment is perceived to be safer, based on a perception of lower crime levels in Cape Town.

COMPETITIVE ADVANTAGES OF THE 
ELECTRONICS INDUSTRY IN CAPE TOWN

0,94 0,4% R1 064
million

R2 993
million

3 001
Location 
quotient

Employment
R884 M / 
0,34%
GVA / 

VKDUH RI 
Cape Town 

GVA (2016)

Ten year 
GVA Growth 

contribution 
(2007-2016)

Ten year 
FDI value Export Value

KEY INDICATOR TABLE, 2016

Sources: IHS Markit (2017), FDI Intelligence (2017)

Source: City of Cape Town using Who Owns Whom (2017)
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(not cell phones)

• New Space 
s\VWHPV� 

SCS Space, 
Cube Space, 

S-Plane, Denel 
Space Teq, 

African Space 
Innovation 

cHQWUH �cp8t�� 
Simera

• 0HF tHFKQRO�
RJ\� 0RQWDU 

0DQXIDF�
turing, Trax 

Interconnect, 
Switchboard 

0DQXIDF�
WXUHUV cDSH� 

Zyteq Technol-
RJLHV

• Garmin, 
Tellumat, 

et s\VWHPV� 
Quantum 

Telecommu-
QLFDWLRQV

• Pinnacle 
iQVWUXPHQWV� 

Rhomberg 
iQVWUXPHQWV� 

0DVVNRW� 
sKHHU 0RELOLW\� 

0LQXV �0� wLQIDU 
Surgical

• +LVHQVH • +LVHQVH� ae*

BUSINESS FOOTPRINT IN THE ELECTRONICS INDUSTRY IN CAPE TOWN
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��7 )oo' an' %eve5a*es
Cape Town is an established hub for food and beverage 
manufacturing, boasting some of the country’s largest 
companies in the sector. The city’s proximity to a vast 
and productive agricultural hinterland with distinctive 
agricultural yields (including grapes, deciduous fruits and 
ostriches), its large international port, a growing consumer 
SoSuOaWion anG a rHOaWiYHO\ VWronJ VNiOOV EaVH� maNHV iW 
a very competitive location in which to base food and 
beverage manufacturing operations. 

The industry is one of the few manufacturing industries 
in which Cape Town has a positive trade balance and is 
a very important earner of foreign exchange for the City. 
Recent growth in food and beverage exports provides 
reason to believe that the sector is well placed to realise 

the opportunities presented by growing demand for food 
and beverage products on the African continent. Cape Town 
hosts competitive clusters in terms of the manufacture of 
VSicH anG VaucinJ SroGucWV� WKH SrocHVVinJ of fi VK SroGucWV� 
the manufacture of grain mill products (especially cereals), 
EHHr ErHwinJ anG VofW GrinN SroGucWion.

Food and beverage manufacturing is the largest of Cape 
7ownōV manufacWurinJ inGuVWriHV� conWriEuWinJ 3�6� of 
&aSH 7ownōV *9$ anG 4�1� of iWV formaO HmSOo\mHnW. 7KH 
industry has a metro location quotient of 1,3, meaning 
that it is relatively more important to Cape Town’s economy 
than it is to other metros and can thus be considered a 
comparative advantage industry for the city.

• )oo' 	 %eve5a*es
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1,3 12,3%2,7% R1 304 
million

R15 764 M55 567
Location 
quotient

Employment
R10 104 million 

/ 
3,6%
GVA / 

VKDUH RI 
Cape Town 

GVA

Ten year 
GVA Growth 

contribution 
(2007-2016)

Ten year 
Employment 
contribution

(2006-2016)

Ten year 
FDI value

Export Value

Sources: IHS Markit (2017), FDI Intelligence (2017)

EMPLOYMENT AND GVA GROWTH TRENDS IN THE FOOD & BEVERAGES SECTOR IN CAPE TOWN (2006-2016)

KEY INDICATOR TABLE, 2016

Employment growth                    2006-2016: 5,6%
           2012-2016: 5,3%
GVA growth                        2007 -2016: 2.1%
              2012- 2016: 1,8%

Source: City of Cape Town using IHS Markit (2017)
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1. Cape Town has access to the country’s richest stocks of fi sh� HVSHciaOO\ KaNH.
2. It has an established history in the food and beverage industry wiWK VomH of WKH counWr\ōV OarJHVW fi rmV in WKH VHcWor.
3. It has good proximity to a vast agricultural hinterland with distinctive agricultural yields (including grapes, deciduous fruits and ostriches).
4. It has advantages in terms of having an international port.
5. Cape Town and its broader region has a fast growing consumer population.
6. Cape Town is a hub for artisanal food and beverage development being the largest producer of craft 

EHHr anG WKH 6ouWK $frican ciW\ wiWK WKH OarJHVW SHr caSiWa fi OWHr coffHH conVumSWion.

Source: City of Cape Town using Who Owns Whom (2017)
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• i	-
•  Oceana

•  Sea 
+DUYHVW

• Quality 
%HYHUDJHV 

• Pioneer 
Group; Twizza 

• pHQLQVXOD 
%HYHUDJHV 

• South African 
%UHZHULHV 

• Good Hope 
International 

%HYHUDJHV

• 'HYLOƍV pHDN 
Brewery

• Jack Black 
'LVWHO

• )UHGGLH +LUVFK
• Ina Paarman

• Zemcor
• Exim

• 0HGLWHUUDQHDQ 
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DQG sSLFHV

• Bokomo 
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• tLJHU %UDQGV 
• sDVNR *UDLQ

• Parmalat 
South 

Africa (Pty) 
Ltd

• %0 )RRGV 
0DQXIDFWXUHUV 

• 5KRGHV 
)RRG *URXS 

+ROGLQJV /WG 
• aIULIUHVK
• Cape Oil 

SURGXFWV

• Pick n’ Pay
• cKHFNHUV 

• wRROZRUWKV

COMPETITIVE ADVANTAGES OF THE 
FOOD & BEVERAGES INDUSTRY IN CAPE TOWN

BUSINESS FOOTPRINT IN THE FOOD & BEVERAGES INDUSTRY IN CAPE TOWN
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2006 2007 2008 2009 2010 2011 2012 2013 2014 2015
               ([SorWV (=$5En) 0.7 0.7 0.8 0.7 0.6 0.6 0.6 0.7 3.4 3.8

              ,mSorWV (=$5En) 5.2 5.4 6.5 6.7 6.4 8.3 10.1 11.9 14.1 16.6
              7raGH EaOancH (=$5En) �4.5 �4.7 �5.7 �6.0 �5.8 -7.7 �9.5 -11.1 -10.7 -12.8
              ([SorWV� H[cO 6$&8 0.7 0.7 0.8 0.7 0.6 0.6 0.6 0.7 0.8 1.0
              ,mSorWV� H[cO 6$&8 5.2 5.4 6.5 6.7 6.4 8.3 10.1 11.9 12.9 15.2

• c/ot+in* 	 te;ti/es
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��8 c/ot+in* an' te;ti/es 
South Africa has traditionally had a relatively strong 
clothing and textiles industry, predominantly centred in 
&aSH 7own anG .wa=uOu�1aWaO. :iWK a OocaWion TuoWiHnW of 
more than two within the City, clothing and textiles is Cape 
Town’s strongest manufacturing comparative advantage 
industry by some margin. The clothing and textiles 
industry in Cape Town tends to focus more heavily on the 
production of wearing apparel and on high-fashion items 
(&iW\ of &aSH 7own� 2016).

7KH cOoWKinJ anG WH[WiOHV inGuVWr\ conWinuHV Wo EH a maMor 
HmSOo\Hr in WKH &aSH 7own Hconom\� HmSOo\inJ 28 863 
individuals – the second largest employer within the 
manufacturing sector. It is also the most labour-intensive 
sector outside tourism and the primary sector, meaning 
WKaW WKH MoE rHWurn on inYHVWmHnW WHnGV Wo EH KiJKHr WKan 
in oWKHr VHcWorV (&iW\ of &aSH 7own� 2016).

7KH KiJK concHnWraWion of rHWaiO KHaG offi cHV in &aSH 7own 
(incOuGinJ :ooOworWKV� WKH )oVcKini *rouS� 7ruworWKV� 3HS 
anG &aSH 8nion 0arW� amonJ oWKHrV) mHanV WKaW rHWaiOHrV 
and manufacturers can coordinate their activities to ensure 
WKH TuicNHVW SoVViEOH rHVSonVH Wo cKanJHV in cuVWomHrVō 
WaVWHV anG SrHfHrHncHV (&&7&� 2016). 7KH aGGHG SrHVHncH 

of a burgeoning fashion design industry within the City 
further enhances this advantage.

Cape Town’s clothing and textile industry is well served 
by organisations such as the Cape Clothing and Textile 
Cluster, Clotex, and the Cape Town Fashion Council, which 
operate at different points in the value chain but share the 
common vision of seeing the growth of the clothing and 
textiles industry within the city. The strong coordination/
collaboration in the industry’s value chain and the 
presence of large and dynamic manufacturers in the city 
HnaEOH iW Wo morH HaViO\ aGoSW TuicN�rHVSonVH moGHOV WKan 
other regions in the country.  

:KiOH� in WHrmV of WraGH� &aSH 7ownōV cOoWKinJ anG WH[WiOH 
industry imports more than it exports, in recent years’ 
H[SorWV KaYH Ŵ ouriVKHG. %HWwHHn 2014 anG 2015 H[SorWV 
JrHw E\ 12�6�� GriYHn E\ VWronJ incrHaVHV in H[SorWV Wo 
1amiEia (&aSH 7ownōV OarJHVW H[SorW marNHW for cOoWKinJ 
anG WH[WiOH SroGucWV)� %oWVwana anG 6waziOanG (:HVJro� 
2016). ([SorWV Wo WKH 8niWHG 6WaWHV (unGHr WKH $frican 
*rowWK anG 2SSorWuniW\ $cW ($*2$) aJrHHmHnW) incrHaVHG 
E\ 53�2�� maNinJ iW WKH faVWHVW JrowinJ of &aSH 7ownōV WoS 
H[SorW marNHWV. 
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KEY INDICATOR TABLE, 2016

Sources: IHS Markit (2017), FDI Intelligence (2017)
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7KH SHrformancH inGicaWorV for a VamSOH of OarJH cOoWKinJ anG WH[WiOH manufacWurHrV in WKH :HVWHrn &aSH (mainO\ from 
Cape Town) shown in the table below, are evidence that the clothing and textiles industry has gained fresh growth 
impetus. The improvement in the process indicators in the latter part of the table go a long way toward explaining why 
comSaniHV in WKH VHcWor KaYH EHHn aEOH Wo H[SanG VaOHV anG HmSOo\mHnW crHaWion anG rHŴ HcW concHrWHG HfforW E\ WKH 
private sector and government to upgrade the competitiveness of the industry’s manufacturing capacity.  

  Unit 2013 2014 2015 2016 

Sales ,nGH[HG &3, aGMuVWHG manufacWurinJ VaOHV 100 108 116 127

Employment Number (average) 296�3 293�5 310,0 334

Quality ,nWHrnaO rHworN�rHSair raWH 6�5 4�9 4�5 4�9

Reliability Customer OTIF as a percentage 87,0 90�9 93�5 92

Labour Turnover 
/aEour WurnoYHr raWH 

(excluding salaried staff)
10,0 11,2 9�0 8,3

Source: Cape Clothing and Textiles Cluster, 2016

1. Its’ proximity in terms of the closeness of major retailers (wiWK KHaG offi cHV in &aSH 7own) Wo OocaO GHViJnHrV anG 
manufacturers, creates a vertically integrated value chain which is better able to respond to fast changing fashion trends.

2. There is a strong tradition of Cut-Make-Trim (CMT)-related skills (especially seamstresses) in Cape Town
3. The ease of access to the port results in cheaper transportation costs for textile inputs.
4. The sector is well-organised and supported through a number of government-funded sector bodies.
5. The Department of Trade and Industry offers incentives and assistance through its Clothing and Textiles 

&omSHWiWiYHnHVV 3roJrammH anG WKH &omSHWiWiYHnHVV ,mSroYHmHnW 3roJrammH.
6. Cape Town is a design hub� wiWK man\ of WKH maMor faVKion GHViJnHrV EaVinJ WKHmVHOYHV in WKH ciW\.

Between 2014 
and 2015 
exports grew by 
12,6%, 
driven by strong 
increases in 
exports

Source: City of Cape Town using Who Owns Whom (2017)

Wearing apparel 
�LQFOXGLQJ cXW 0DNH 

DQG tULP EXVLQHVVHV�

Manufacture of 
other textiles 

�EODQNHWV� FDUSHWV� 
WHQWV� NQLWWHG IDEULFV�

Design 
Houses

Retail Supporting 
bodiesCo

mp
et

iti
ve

 Cl
us

te
r

Ma
jor

 Co
mp

an
ies

BUSINESS FOOTPRINT IN THE CLOTHING & TEXTILES INDUSTRY IN CAPE TOWN
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COMPETITIVE ADVANTAGES OF THE CLOTHING 
AND TEXTILES INDUSTRY IN CAPE TOWN

PERFORMANCE OF THE CLOTHING & TEXTILES INDUSTRY IN CAPE TOWN (2013-2016)

28 863
EMPLOYMENT

  (2016)
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5HJXODWLRQV 	  
Legislation

05

South Africa actively encourages foreign investment in all sectors of the economy, and 
there are consequently generally few restrictions on investment. Factors which potential 
investors should take into account on exploring investment in the city include:

Company registration and administration
The six principal methods of doing business in South Africa are registering as a 1) Company (public or private) 
incorporated under the Companies Act 71 of 2008, 2) 3HrVonaO /iaEiOiW\ &omSan\� 3) 3arWnHrVKiS, 4) Business 
trust, 5) 6oOH 3roSriHWorVKiS� or 6) ([WHrnaO &omSan\ (ErancK of a forHiJn comSan\).

Duty Drawback Scheme 
'uW\ 'rawEacN VcKHmHV SroYiGH rHfunGV for imSorW GuWiHV SaiG on WKH maWHriaOV uVHG in WKH SroGucWion of 
JooGV WKaW arH H[SorWHG. 'rawEacNV arH aGminiVWHrHG E\ WKH ,nWHrnaWionaO 7raGH $GminiVWraWion &ommiVVion of 
6ouWK $frica� anG manufacWurHrV ma\ aSSO\ for rHfunGV afWHr WKH finaO SroGucW iV H[SorWHG. 

Exchange and remittance of funds
([cKanJH conWroOV on 6ouWK $frican rHViGHnWV arH HnforcHG E\ WKH 6ouWK $frican 5HVHrYH %anN (6$5%). ([cKanJH 
controls are only exercised on residents and the transactions in foreign exchange entered in between non-
residents and residents. There are no restrictions on foreign investors to acquire companies or businesses 
in South Africa, and additionally, the acquisition of shares or introduction of capital does not require SARB 
approval. 

Land and buildings 
There is no restriction on foreign investors in acquiring property in the country. In order for foreign companies 
to acquire property, they must register as an external company in terms of the Companies Act 71 of 2008. 

Employment and labour relations
The employment sector within South Africa is regulated by statute, common law and contract. The main 
legislature regulating the employer/employee relationship can be found on the department of labour website 
KWWS���www.OaEour.JoY.za�'2/�. )orHiJnHrV muVW oEWain a worN SHrmiW EHforH WKH\ arH OHJaOO\ HnWiWOHG Wo worN in 
South Africa. 

Taxation and Double Taxation Agreements
South Africa has a highly regarded tax system that is over-seen by the South African Revenue Services. The tax 
system is a residence-based system. Concerning non-residents, they are taxed on their income sourced from 
6ouWK $frica. )or a VWaWuV oYHrYiHw of '7$V wiWK oWKHr naWionV� YiViW� www.VarV.JoY.za 

Access to Finance 
7o oSHn a EanN accounW� forHiJnHrV muVW EH in WKH SoVVHVVion of a YaOiG worN or rHViGHnc\ SHrmiW. $GGiWionaOO\� 
E\ Oaw EanNV KaYH Wo rHTuHVW iGHnWiW\ anG a Sroof of rHViGHncH. 7KH OimiW SOacHG on EorrowinJ E\ forHiJn�ownHG 
companies is based on a pre-determined formula. Considering 100% foreign-owned companies, the local 
borrowing limit is 100% of the effective capital of the South African company. 
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Access to  
International markets

06

South Africa’s has signed multiple free-trade and bilateral agreements: Southern African Customs 
Union (SACU), Southern African Development Community (SADC) FTA, Africa Growth and Opportunity 
Act (AGOA) and the Economic Partnership Agreement (EPA). Available www.thedti.gov.za.

MAIN TRADE AGREEMENTS BETWEEN SOUTH AFRICA AND OTHER COUNTRIES

Trade Agreement Type of Agreement Participating Nations Main terms Products 
Involved

Southern African 
Customs Union 
(SACU)

Customs Union South Africa, Botswana, Lesotho, 
Namibia, Swaziland

SACU jointly negotiate preferential 
trade agreements with third parties. 

All products.

Southern African 
Development Com-
munity (SADC) 

Free Trade Agreement 
(FTA)

Angola, Botswana, DRC, Lesotho, Mad-
agascar, Malawi, Mauritius, Namibia, 
Seychelles, South Africa, Swaziland, 
Tanzania, Zambia, Zimbabwe

No import tariffs on 85% products 
12 countries. Market integration 
accompanied by cross-border infra-
structural development and sectoral 
co-operation.

All products.

SACU – Europe-
an Free Trade 
Association (EFTA) 
Agreement

Provisionally applied 
Free Trade Agreement

All SACU countries and individual EFTA 
members 

Three bilateral agricultural agree-
ments were concluded between SACU 
and individual EFTA states.

Industrial goods 
and processed 
agricultural 
products.

SACU – Southern 
Common Market 
(Mercusor)

Preferential  Trade Agree-
ment (PTA)

SACU; and Brazil, Argentina, Paraguay 
and Uruguay

Promote sanitary and phyto-sanitary 
measures & advance product cover-
age. Preferences for 1,000 products 
by both SACU and Mercusor.

A narrow range 
of products 
in industrial, 
agricultural and 
fiVKHr\ JooGV.

African Growth and 
Opportunity Act 
(AGOA)

Part of Trade and Devel-
opment Act (2000)

US, 39 sub-Saharan African countries 
(South Africa included)

Provides duty-free access to 98% of 
US imports for AGOA members. 

Over 7,000 
products are 
covered. 

Tripartite Free 
Trade Agreement 
(T-FTA)

FTA Member states of Southern African 
Development Community, East African 
Community and Common Market for 
Eastern & Southern Africa

A tripartite initiative: market integra-
tion, infrastructure development and 
industrial development. 

Phase 1 covers 
only trade in 
goods and core 
areas necessary 
to support that. 

Economic 
Partnership 
Agreement 
between the SADC 
EPA States, of the 
one part, and the 
European Union 
and its Member 
States, of the other 
Part

Economic Partnership 
Agreement

South Africa, Botswana, Namibia, 
Swaziland, Lesotho and Mozambique 
(referred to as the SADC EPA Group) 
and the European Union (EU)

SA’s core interest has been to 
harmonise trading regime between 
SACU and the EU; to secure further 
market access in agriculture (beyond 
the SA-EU Trade Development and 
Cooperation Agreement (TDCA) 
provisions) and claw back on some 
policy space lost under the TDCA. 

The agreement 
covers most 
products. It 
will replace the 
Trade Chapter 
of the TDCA. 
New market 
access accrued 
better than the 
TDCA will be 
implemented 
after entry into 
force of the 
SADC-EU EPA

Generalized System 
of Preferences 
(GSP)

Unilateral preferences 
granted under the 
enabling clause of the 
World Trade Organization

South Africa – EU, Norway, Switzerland, 
Russia, Turkey, US, Canada and Japan

A non-reciprocal trade agreement. 
Preferential market access was grant-
ed to South Africa as it is a developing 
country.

6SHcific 
agricultural 
and industrial 
products.

In addition South Africa signed double tax agreements (DTA) with a number of countries to eliminate double taxation. For a list of the double 
taxation agreements please follow this link:  http://www.sars.gov.za/AllDocs/LegalDoclib/Agreements/LAPD-IntA-DTA-2013-01%20-%20Status%20
Overview%20of%20All%20DTAs%20and%20Protocols.pdf
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kH\ LQFHQWLYHV07
Cape Town aims to position itself as a globally competitive city and 
considering that numerous cities across the globe utilise incentives to 
attract investment, the City of Cape Town offers a suite of incentives to 
attract investment into its key industries and spatial nodes.  

Incentive schemes Focus of scheme  Nature of incentives

1
Urban Development 
Zone (UDZ) tax incentive

To encourage private sector-led residential and com-
mercial development in inner-city areas with devel-
oSHG SuEOic WranVSorW faciOiWiHV. 

7KH 8rEan 'HYHOoSmHnW =onH (8'=) iV a Wa[ incHnWiYH aG�
miniVWHrHG E\ 6$56. 7KH 8'= aOOowV EuVinHVVHV wKicK faOO 
within its area (the demarcations of which are determined 
E\ WKH &iW\) Wo EHnHfi W from ViJnifi canW Wa[ VaYinJV for EuiOG�
ing development

2
City of Cape Town 
Investment Incentives

7o VWimuOaWH MoE crHaWinJ inYHVWmHnW in HiWKHr WKH man�
ufacWurinJ VHcWor or SrioriWizHG WHrWiar\ VHcWor inGuVWriHV 
in Cape Town.  

(OiJiEiOiW\ for WKH &iW\ōV inYHVWmHnW incHnWiYHV GHSHnGV 
on inYHVWorV mHHWinJ cHrWain SrH�GHfi nHG criWHria aV 
VSHOW ouW in WKH ,nYHVWmHnW ,ncHnWiYHV 3oOic\.  

Non-fi nancial incentives include: 

1. )aVW�WracNHG GHYHOoSmHnW aSSOicaWionV
2. A dedicated investment facilitation service

Financial incentives include:

1. Development application fee waivers
2. Reduced development charges
3. (OHcWriciW\ Wariff rHGucWionV
4. Broadband line rental holidays
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Incentive scheme Focus of scheme

1 Manufacturing Competitiveness 
Enhancement Programme (MCEP)

Machinery, equipment, plant, commercial vehicles and land buildings.

2 Sector Specifi c Assistance Scheme 
(SSAS)

Non-profi t business organizations in sectors and sub-sectors of industries prioritized by the dti. 

3 Clothing and Textile Competitiveness 
Improvement Programme (CTCIP)

0anufacWurHrV anG oWKHr arHaV of WKH aSSarHO YaOuH cKain in 6ouWK $frica.  

4 Support Programme for Industrial 
Innovation (SPII)

Personnel Related Costs; Travel Expenses; Direct Material; Capital Items and Tooling; 
Software; Documentation; Testing and Trials; Licensing Costs; Quality Assurance 
and Certifi cation; Patent Costs; and Subcontracting and Consulting.

5 Manufacturing Investment 
Programme (MIP)

Local and foreign-owned manufacturers who wish to establish a new production facility; expand 
an existing production facility; or upgrade an existing facility in the clothing and textiles sector. 

6 12i Tax Incentive Improvement of capital stock in manufacturing sector including tobacco, alcoholic beverages, 
arms and ammunition, etc. 

7 Automotive Investment Scheme (AIS) Automotive sector through investment in new and/or replacement models and components.

8 People-carrier Automotive 
Investment Scheme (P-AIS)

People-carrier vehicles through investment in new and/or replacement models and components.

9 Critical Infrastructure Programme 
(CIP)

Transport systems, Electricity and distribution systems, Telecommunications systems, 
Transmission systems, Sewage systems, Waste storage, disposal and treatment systems, 
Fuel supply systems.

10 Aquaculture Development and 
Enhancement Programme (ADEP)

Stimulation of investment in aquaculture to increase production, create jobs, 
encourage geographical spread and broaden participation.

11 Business Process Services (BPS) Offshoring activities for back offi ce processes, contact centres, fi nance and accounting services, 
human resource, IT and technical services etc. 

12 South Africa Film and Television Pro-
duction and Co-production Incentive

Feature fi lms, Telemovies, Television drama series or miniseries, Documentary or documentary 
miniseries, or documentary feature, Animation, Digital content and Video gaming.

13 Foreign Film and Television produc-
tion and Post-production Incentive

Large-budget fi lms and television productions and post-production work.

14 The Location Film and Television 
Production Incentive

Attract big-budget overseas fi lm and television productions. 

15 BPO&O Investment Incentive 
and Training Scheme 

Attract BPO investment and create employment opportunities and skills development. 

key IncentIVes •
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The national Department of Trade and Industry (the dti), in collaboration 
with other public and private sector entities have also developed a 
number incentive schemes to assist with the growth of certain sectors. 
These national incentives schemes are listed below.
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General Contacts

City of Cape Town www.capetown.gov.za/ contact.us@capetown.gov.za +27 21 400 2123

Wesgro www.wesgro.co.za info@wesgro.co.za +27 (0)21 487 8600

 BPO
Organization Website E-mail Contact Number
Business Process Enabling South Africa 
(BPeSA) www.bpesa.org.za info@bpesa.org.za +27 (0)71 838 5309

Financial Services
Cape Chamber of Commerce www.capetownchamber.com info@capechamber.co.za +27 (0)21 402 4300
Financial Services Board  www.fsb.co.za info@fsb.co.za +27 (0)12 428 8000
South African Reserve Bank  www.reservebank.co.za info@reservebank.co.za +27 (0) 12 3133911  
SA Financial Sector Forum www.finforum.co.za info@finforum.co.za +27 (0) 21 4816700
The Banking Association of South Africa http://www.banking.org.za webmaster@banking.org.za +27 (11) 645 6700

Business services
Cape Chamber of Commerce www.capetownchamber.com info@capechamber.co.za +27 (0)21 402 4300

ICT
Cape Innovation and Technology 
Initiative http://www.citi.org.za/ reception@bwb.org.za +27 (21) 409 7000

Food and Beverages

Western Cape Department of Agriculture www.elsenburg.com wouter.kriel@westerncape.gov.za +27 (0)21 808 5111

Wines of South Africa www.wosa.co.za info@wosa.co.za +27 (0) 21 883 3860

Agri-SA http://www.agrisa.co.za/ agrisa@agrisa.co.za + 27 (0) 12 643 3400

HORTGRO http://www.hortgro.co.za/ info@hortgro.co.za +27 (0) 21 870 2900 

Wesgro www.wesgro.co.za info@wesgro.co.za +27 (0)21 487 8600
Western Cape Aquaculture Develop-
ment Initiative - edward.wcadi@telkomsa.net +27 (0)21 424 2572

Aquaculture Association of SA www.aasa-aqua.co.za Info@aasa-aqua.co.za +27 (0)12 803 5208
SAFVCA. South African Fruit & Vegetable 
Canners Association www.safvca.co.za info@safvca.co.za +27 21 871 1308

Key  contacts
08

The table below shows contacts for the respective sectors  
(please note the list does not show all possible contacts).

•key contacts
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*HnHraO &onWacWV

City of Cape Town www.caSHWown.JoY.za� conWacW.uV@caSHWown.JoY.za +27 21 400 2123

:HVJro www.wesgro.co.za info@wHVJro.co.za +27 (0)21 487 8600

 %32

5HnHwaEOH (nHrJ\ 
Transnet Commercial www.WranVnHW.co.za enquiries@transnet.net +27 (0)11 308 3929
*rHHn�&aSH www.JrHHn�caSH.co.za - +27 (0) 21 811 0250

)iOm 	 0uOWimHGia

National Film and Video Foundation www.nfYf.co.za info@nfYf.co.za +27 (0)11 483 0880
&ommHrciaO 3roGucHrVō $VVociaWion (&3$) www.cpasa.tv bobby@cpasa.tv +27 (0) 11 673 6809
South African Association  
of 6WiOOV 3roGucHrV (6$$63) www.VaaVS.co.za ruGi@VaaVS.co.za +27 (0) 28 423 3595

The Documentary Film  
0aNHrV $VVociaWion (')$) www.GocfiOmVa.com info@GocfiOmVa.com +27 (11) 888 4349

0aNH *amHV 6ouWK $frica www.maNHJamHVVa.com aGmin@maNHJamHVVa.com +27 (0) 82 675 3372
:riWHrVō *uiOG of 6ouWK $frica (:*6$) www.writersguildsa.org admin@writersguildsa.org +27 (0) 11 888 4349
The Independent  
3roGucHrV 2rJanizaWion (,32) www.iSo.orJ.za communicaWionV@iSo.orJ.za +27 011 799 2200

The DTI www.WKHGWi.JoY.za conWacWuV@WKHGWi.JoY.za +27 (12) 394 9500
Animations South Africa (ASA) www.animationsa.org info@animationsa.org. See website for sector
National Association  
of 0oGHO $JHnciHV (1$0$) www.nama.co.za KWWS���www.nama.co.za�conWacW.KWmO See website for sector

6ouWK $frican 6crHHn )HGHraWion (6$6)(') www.sasfed.org info@sasfed.org +27 (0) 83�901�2000
,nWHracWiYH (nWHrWainmHnW 6$ (,(6$) www.iHVa.orJ.za nicNKaOO@iHVa.orJ.za  +27 (0) 82 675 3372
6ouWK $frican *uiOG of (GiWorV www.editorsguildsa.org info@editorsguildsa.org +27 82 255 8077
3HrVonaO 0anaJHrVō $VVociaWion www.WKHSma.co.za KWWS���www.WKHSma.co.za�conWacW See website for sector

(OHcWronicV
Cape Chamber of Commerce www.capetownchamber.com info@caSHcKamEHr.co.za +27 (0)21 402 4300
0HWaO anG (nJinHHrinJ 
 Industries Bargaining Council www.mHiEc.co.za cHo@mHiEc.co.za +27 (0)21 421 6140

6ouWK $frica ,nVWiWuWH of (OHcWricaO (nJinHHrV KWWS���www.VaiHH.orJ.za� info@VaiHH.orJ.za +27(0)11 487 3003
Tourism

Cape Town Tourism www.capetown.travel info@capetown.travel +27 (0)21 487 6800
Tourism Business Council South Africa www.tbcsa.travel/ - +27(0)12 654 7525

Clothing and Textiles
Cape Clothing and Textile Cluster www.caSHcOoWKinJcOuVWHr.orJ.za� KWWS���caSHcOoWKinJcOuVWHr.orJ.za�conWacW� +27 (0) 21 552 0240
:HVWHrn &aSH &OoWKinJ  
and Textile Service Centre KWWSV���cOoWH[.co.za� info@cOoWH[.co.za (+27) 021 637 3648

key contacts •
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Brand South Africa, 2017, Cape Town International Airport
&aSH 7own &HnWraO &iW\ ,mSroYHmHnW 'iVWricW� 2017� 6WaWH of &aSH 7own &HnWraO &iW\ 5HSorW� 2016
&aSH +iJKHr (GucaWion &onVorWium (&+(&)� 2015� :HVWHrn &aSH VWuGHnW GaWa 2015
Cape Town International Airport, 2017
&iW\ of &aSH 7own� 2016 anG 2017� (conomic 3HrformancH ,nGicaWorV for &aSH 7own� 9ariouV TuarWHrV
&iW\ of &aSH 7own� 2016� 6WaWH of &aSH 7own 5HSorW 2016
City of Cape Town, 2017, Industrial Survey
&iW\ 3owHr� 2017� 7ariffV anG &KarJHV 2016�2017
&omSan\ anG ,nWHOOHcWuaO 3roSHrW\ &ommiVVion (&,3&)� 2017
Department of Trade and Industry (DTI), (2017), Trade Agreements, 2017
'HSarWmHnW of /aEour� (2017)� /aEour 5HJuOaWionV� 2017
(ffHcWiYH 0HaVurH� 2014� 7oS 30 (commHrcH :HEViWHV 9iViWHG E\ 6ouWK $fricanV Ŋ $SriO 2014
(VNom� 2017� 7ariffV anG &KarJHV 2017�2018
H7KHNwini municiSaOiW\� 2017� (OHcWriciW\ 7ariffV� 2016�2017
FDI Intelligence, 2017
*rHHn&aSH� 2017� 8WiOiW\�VcaOH rHnHwaEOH HnHrJ\ Ŋ 2017 0arNHW ,nWHOOiJHncH 5HSorW
,+6 0arNiW� 2017� 5H; 5HJionaO ([SOorHr
,nWHrnaWionaO 0onHWar\ )unG� ,0)� (2017)� :orOG (conomic 2uWOooN 'aWaEaVH� 2017
-onHV /anJ /a6aOOH (-//)� 2017� &aSH 7own 2fficH 0arNHW 2uWOooN� 4uarWHr 1� 2017
.KumaOo� .� 2017� :HHNHnG $rJuV� &aSH 7own VKruJV off GownJraGH 
0ooG\ōV� 2016. &iW\ of &aSH 7own KiJKHVW crHGiW raWinJ. KWWS���www.fin24.com�(conom\�ciW\�of�caSH�Wown�JHWV�KiJKHVW�crHGiW�TuaOiW\�raWinJ�20160512
1HrVa aSSroYHG HOHcWriciW\ Wariff� 2017� *auWHnJ SroYincH� 2017
4uanWHc� 2017� (aV\'aWa
5oGH SroSHrW\ SuEOicaWion� 2017� 5oGHōV 5HSorW on WKH 6ouWK $frican 3roSHrW\ 0arNHW� 4uarWHr 2� 2017
:HVJro (2017)� $ir $ccHVV 8niW ,nformaWion� 2017
:HVJro (2017)� &onYHnWion %urHau 8niW ,nformaWion� 2017
6N\Wra[� 2017� 6N\Wra[ worOG airSorW awarGV� 2017
6ouWK $frican 3roSHrW\ 2wnHrV $VVociaWion (6$32$)� 2017� ,nGuVWriaO 9acanc\ 5HSorW 2017 anG 2fficH 9acanc\ 5HSorW 2017
6WaWiVWicV 6ouWK $frica� 2017� 4uarWHrO\ /aEour )orcH 6urYH\ 2016 anG 6ouWK $frican SoSuOaWion HVWimaWHV 2016
South Africa Revenue Service, (2017), Taxation information, 2017
6ouWK $frican 5HVHrYH %anN� (2017)
:orOG )acW�%ooN (2017)� &HnWraO ,nWHOOiJHncH $JHnc\ GaWaEaVH� 2017
:orOG %anN� (2017)� *OoEaO &omSHWiWiYHnHVV 5HSorW 2016�2017

5HIHUHQFH OLVW09

• 5e)ee5ence /ist
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Sources: Esri, DeLorme, NAVTEQ, USGS, NRCAN, METI, iPC, TomTom
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Cape Town and the Western Cape. 
If you’re not inspired, you’re not here.

We are a region of unlimited potential. And this translates into unlimited 
opportunity. Whether you’re interested in travel, investment, film or export,  
Cape Town and the Western Cape has something for you. Let Wesgro,  
the official tourism, trade and investment promotion agency for Cape Town  
and the Western Cape, help you uncover these opportunities.

an inspiring place to do business

www.wesgro.co.za | info@wesgro.co.za | +27 (0) 21 487 8600
 Wesgro       @wesgro Wesgro
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